J\SRAKESPRTUEAL KoizuMI SEIKI CORP

T541-0051 ABRMFRRXFHE#EI3-3-7

Head Office: 3-3-7 Bingomachi, Chuo-ku, Osaka 541-0051
TEL 06-6268-1415 FAX 06-6264-5170

T110-0016 RREPARKARAT H28% 115 HFEATRRE)L SR

Tokyo Office With showroom: Okachimachi Chuo Bldg. 8F, 4-28-11 Taito,Taito-ku Tokyo 110-0016
TEL 03-6803-2725 FAX 03-6803-0286

T110-0015 RRBARXF LB TETE155 £a-Uv IR LB TECIL2

Tokyo Office R&D Center: Hulic Higashiueno 1-chome Bldg., 2F, 1-7-15 Higashiueno, Taito-ku, Tokyo 110-0015
TEL 03-5834-3433 FAX 03-5834-3441

T003-0023 FLigmBAAXmEEHED 8T Bit2-255 F35FHEIL4F

Sapporo Sales Office: Tajika Bldg.II,4F, 8-2-25 Nango-dori, Shiroishi-ku, Sapporo 003-0023
TEL 011-865-2227 FAX 011-863-8587

T981-1226 SRR TEMNFIRHS1-5
Sendai Sales Office: 81-5 Uematsu-aza-nishikida, Natori, Miyagi Pref. 981-1226
TEL 022-382-7156 FAX 022-382-7169

T340-0034 HEREMK/IET2179-17

Kanto Area Sales Office: 2179-17 Hikawa-cho, Soka, Saitama Pref. 340-0034
TEL 048-928-9904 FAX 048-927-9935

T243-0032 MR/ |REATER1-11-37

Atsugi Sales Office: 1-11-37 Onna, Atsugi, Kanagawa Pref. 243-0032
TEL 046-225-0410 FAX 046-223-4461

INRAERTEEY A H U220
KOIZUMI SEIKI Corporate website ol

http://www.koizumiseiki.co.jp/ .ﬁ}z‘-’

I\RAVESEmIE G YA
KOIZUMI SEIKI Product general website

https://www.koizumiseiki.jp/ “El..;:

T465-0002 HHEMRRXSL4-711
Nagoya Sales Office: 4-711 Hikiyama, Meito-ku, Nagoya 465-0002
TEL 052-778-6681 FAX 052-778-6695

T559-0033 KPR IXrEEH1-3-98
Osaka Sales Office: 1-3-98 Nanko-naka, Suminoe-ku, Osaka 559-0033
TEL 06-6613-3377 FAX 06-6613-3394

T700-0971 @EILMIEXEFA3-13-39 FHEZVF—EIL2F

Okayama Sales Office: Noda-center-biru 2F, 3-13-39 Noda, Kita-ku, Okayama 700-0971
TEL 086-245-2255 FAX 086-245-4009

T733-0035 LEMAXREHE5-9-11

Hiroshima Sales Office: 5-9-11 Minami-kanon, Nishi-ku, Hiroshima 733-0035
TEL 082-293-3615 FAX 082-293-3643

T761-8071 &) E5MHAGEI2128F 5 IEE—EIL
Takamatsu Sales Office: Maruchu Daiichi Bldg., 2128-5 Fuseishi-cho, Takamatsu, Kagawa 761-8071
TEL 087-866-3215 FAX 087-866-3216

T815-0083 FEEMmEXE=1-5-10 TAF—hEVE=ED
Fukuoka Sales Office: Estate More-takamiya-dori, 1-5-10 Takamiya, Minami-ku, Fukuoka 815-0083
TEL 092-522-2312 FAX 092-524-1293

T891-0114 E\REM/I\VAER2-13-7
Kagoshima Sales Office: 2-13-7 Komatsubara, Kagoshima 891-0114
TEL 099-267-9228 FAX 099-260-0449
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Committed to creating tomorrow’s affluence for consumers today.
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Message from the President

The Koizumi Group started doing business over 300 years ago when founder Tahee Koizumi began trading in linen in 1716.

By building on our long history, which has encompassed the long and turbulent Meiji, Taisho, and Showa eras (1868-1989), we have succeeded in
establishing ourselves as a unique “developer/supplier” to the small appliance market. Today, with our ideal combination of house brand products
exhibiting our planning and development expertise and our dominant brands from Japan and other countries demonstrating the advantages of our
agency business, we have established a business model that stimulates demand by offering the promise of a rich lifestyle. This enables us to inspire
customers with a sense of discovery and novel experience as we recommend products at the sales counter. Underlying our history is our commitment
to “daily small innovations,” creating a cumulative effect that contributes to a change of lifestyle while always taking the consumer’s perspective without
remaining wed to one product or one strength. This initiative changes with each employee’s discoveries or product inspirations as reflected in “the
wisdom of daily life,” evolving as an intangible business asset with unlimited potential. In future, we intend to adopt “richness of quality” over “pursuit of
quantity” as our principal business focus as we accommodate changing times. We will further enhance the brand value of Koizumi Seiki as a place where
our employees can achieve their goals, as a partner promoting harmony and mutual prosperity with our suppliers, and as a navigator of richer lifestyles

for consumers.
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Chairman & CEO President & COO
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ITETJ_J: LJ,J 0)*%*$ “Sanpo Yoshi” as a business principle
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Ever since our founding, the Sanpo Yoshi spirit that underscored the business practices of the Omi Merchants has been

= =
irremovably woven into our DNA. Put simply, Sanpo Yoshi means to do business in a manner that pleases both the vendor Eu¥&b EU?*LI
and the buyer, and duly contributes to society. The Omi Merchants were nationally oriented when it came to marketing; Good for Good for

they did business all across Japan by building a nationwide sales network around a main office. Integral to that, they the buyer the vendor

believed that earning the trust of the local community was paramount to moving into other areas, which led them to the
Sanpo Yoshi principle. At Koizumi Seiki, that win-win-win mindset carries on still today.

INRD'IL—DHEd+ History of the Koizumi Group

1716 @ FEH-/NRASHAE.
(BRI WTRRADITE CERREEE) ZIFUeH D
*The company’s founder, Tahee Koizumi, begins
dealing in linen cloth (as part of the feudal economy).

1871 O \RIIN—TERBIETE. RB/NRIFEIN K =
@54 RR-RIBO BT (RAED A4 T EEHY) (C[TAETR
IS ZHIE. COEERIZEOBERINTED  FEE fk
*The Koizumi Group marks its first year as a modern enterprise.
Shinsuke Koizumi, the sixth-generation descendant, opens the
Tachikiya Morinosuke Shop in Bingomachi, Senba, Osaka (current
location of the company’s headquarters). This occasion marks the
emergence of our “founding spirit.”

1943 ® U T EMA R ZRIL
(E57018)  eGoko Seiki Kogyo Co., Ltd. is established.

1946 e #BE[NREEMASI] LU, BRERRE T 25585 (ELiR
7
@021 28 BRRS) OIS HFEUELLTHEE. Z0%. BHIV0,
BHAN—T HARBE BIRI YRBENEBERILK
eThe company is renamed “Koizumi Sangyo Corp.” and is
reconstituted as a producer and seller of instrumentation (wiring
accessories and electric heating devices) that uses electricity as
its heat source. The business is later expanded to include oil stove
burners, oil stoves, gas apparatuses, and lighting fixtures.

1962 ® REMFICERIEBIIRLIENT RS A P—D"Abwh
(EB7037) A hair dryer marketed and developed for household
use becomes a huge hit.

1966 O REEFRYDHENT DEZBN[HE] HHFHT
(B%041) eThe company introduces “Keisetsu,” the furniture industry’s first
study desk incorporating a fluorescent lamp.

(6BF046) PB4 T —FTRI | =H5E

eThe “Rider desk” study desk is introduced featuring a
child-friendly incandescent and fluorescent light fixtures.

1976 @ ERCKMIREFAIIVIMFDEWNIZHT
(B8F151)  eThe company introduces the industry’s first -

“Shiki-no-tsudoi” furniture-style kotatsu
heated table.

1980 O N\RII—TFDRIEN10BFLR [T A TF TKRRIENE
(E8%055) #The Koizumi Group celebrates its 110th
anniversary with a “takeoff party.”

|1971 o FEHDBEICPETLWBERAI+EATIRDRAEEZ DI

INRRE ST S 4E DEZIL  (Establishment of Koizumi Seiki Corp.)

1989 © /|\SRESE (FF) DAERCIEICKY  BBBEAIICEIDEX. HX
(FRLTT) Oﬁ’ﬂ?EH$¥$‘B(J§§‘§I&b’C*%ﬁD\EH(DE.%’Zfﬁj\ﬁﬁb\ [/hR
M 2RI (EAE2EMA) AR KV EEZERI

-W\th the reorganization of Koizumi Sangyo Corp., Koizumi Seiki
Corp. is established in April with ¥200 million in capital. It
incorporates the sales departments of the Trading Division and
Lighting Division.

1994 o RIEXMIC t,$i717s%1§(1994$/7w1/|\t 7_1‘%
1998 19984 /N T4vIE—F28)

(FRE6:10)  oOffshore fairs on luxury cruise ships are held.
(Orient Venus in 1994, Pacific Venus in 1998)

1997 @9 /\RRLESLIL (ENIMH)RT

(FRE9) eIn September, the Koizumi Seiki Building is completed in Soka.
2004 - FIEA-FI35 (20004F) . SREA-

: d Y
(=18 ﬁ£(2004¢) | R -

eDistribution centers serving the entire nation begin operation in
Nanko, western Japan (2000), and Saitama, eastern Japan (2004).

O AEQ (RESHED) DER=ZRZ(T2 (20014)

eThe company is granted approval as an AEO
(Authorized Economic Operator) (2001).

2007 O NFESHAAHDEEERENHEIRTIL, AEORIAZ

(FRE19) FIWTPYyI A 0A X= (8R) RIL

eThe Koizumi Seiki Business Development Department is spun off
as ALPHAX. KOIZUMI Corp.

2008  e/\RmEs (W) RINI20BFEZT TS
(¥R120) “LIFE SOLUTION 2008" Rt

eKoizumi Seiki celebrates its 20th anniversary by holding g
the “Life Solution 2008 fair.

2010 ©SO140015R5EES (A5%t)
(FrE22) *ISO 14001 certification is acquired. (Head office)

O I FIH A~/ RIVT Vv A Y PIDLERYRTVCM

eThe 1st nationwide TV commercial of VIDAL SASSOON Magic
Shine is launched.

| 2000~ .i.%j)bﬁ/\—ﬁéﬁr@/mm}ﬁb‘ﬁ

2012 O [IRFTRSAV—ITYIDHHBHAREENE
(FRE24) sThe 1st press release of the Bijouna product line,
“Hair Dryer Este,” is launched

® BEALZ589,3005MICIBE

eCapital is increased to ¥593 million

2013~ @ JAUYFR/ IV ITSAV—=HEFE,

2016 Kew EREGS (20136)

(FRE25~28) eThe Philips “Non-Fryer” is launched and becomes a
huge success in 2013.

® 1A X=T)V—FUNREZE-/\RMEE) 7S5V RRIHT (20156)

eThe Koizumi Group (comprising Koizumi

Sangyo Corp. and Koizumi Seiki Corp.) KOIZUM'

launches a public relations campaign to U
promote its newly updated brand (2015). —BORENHD

o /\RTIL—TRIZEI00AEL R T I L~ BIEI00N 4

LIFE SOLUTION 201653 (2016) 30?

el ife Solution 2016, a fair to celebrate the 300th : ‘ 1!!
anniversary of the foundation of the Koizumi nEcs chpss
Group, is held in 2016.

o TEEHMI\RME (B78) BRATZHR (20165F)

eKoizumi Seiki (Hong Kong) Limited is opened as a Hong Kong
office. (2016)

2017  eRYNChEBFEA [HEBE ) AEERNT] ZRK

(FRE29) eKoizumi Seiki (Shenzhen) Limited is opened as a Shenzhen office

2018 ® /|\SRAYEs (%F) BISI30FF %
(Fr%30) eKoizumi Seiki celebrates its 30th anniversary. %3 [ ,

A
2021 ® 15 RREBFMHH \“"“'V oy

(%03) *Tokyo Office is opened in January

2022 098 FREFEFRAD VY —RIR
(3704) eTokyo Office R&D Center is opened in September.

KOIZUMI SEIKI Company Profile 02
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Koizumi Seiki’s Business Model

ATEBE A—=N—HEEESVIEIERE

We are both a manufacturer and distributor.

F[Z iy skl
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EEZBIRVERFE I BRIBERE DN A TEBIN TV AX—H—ENRY T —TT . ZLUC. BERANCHIT ZEELERFAE
I THY . INSDBERERL BN BIC7Y—hU BERIEICRUNKTEVIRZRET 5 ENRADRHS TI

*L\TCBD‘\ “E‘%:c‘_’_ What we can do

= E S EmRES]

Extensive product procurement capabilities

5%&1')( - 73 = Qverseas manufacturers

BHA—H—DRELBXTIBETDI S VRE
Discovery and penetration of overseas brands in the Japanese market
T4I77—I Y=FANI—=L FAVTFUYIR

‘TCL -T4UvTR AL RUVIXAbK

FIA— VIV TUY XUY XATFLwY et
-T-fal -SodaStream -Dimplex

*TCL -Philips -Nestle -Drink mate
‘Anker -Conair -BRITA -Melitta -Nespresso etc.

S 2e i np N =

Distinctive

o*a
HERE seauy
RSA¥— A77/40VEBE
D7 T PREEERDICAY
AP IRTERECTA VY
P DA XZTSVRDEDS
D_'j\U—Z‘-‘a-o
Our lineup includes hair care
products such as hair dryers and
hair irons, as well as men’s and
beauty home appliances. This is the

mainstay category of the Koizumi
brand.

JSVRER

own-brand products

E w x — jj - Japanese manufacturers

DL WEEFRR SARFERES S URRIEHLA

Discovery of new values in products, sales proposals and market expansion

-AL0> -)NOY -TOTO -73Yv -9=%9
74> b3S -SANElI -735=vwT
FARY BeLWRY I H— etc.
‘Omron -Paloma +TOTO -Aladdin -Tanita
Alinco -Toyotomi -SANEI -Arromic
Aiphone -chinavi -Tiger etc.

EEJ EE Cooking
BVWRGEYI7EEDN—R
I—=PDIC HBDRRE
B&oEUEIRTEHEEZET]
[CTBREREBZREEALTL
F9,

With a focus on toasters, which
enjoy a high market share, we are
offering cooking appliances that
make life more convenient through
our unique perspective and a little
ingenuity.

BFofeA—H—8NRIS5—T7,

We are both a manufacturer and distributor. As a manufacturer, we do our own marketing activities, then plan and develop
products under the Koizumi brand, while, as a distributor, we represent and sell brands of well-known manufacturers from Japan
and abroad. We are especially skilled at finding and procuring good products of other manufacturers, arranging them into
marketable formats and proposing ways and venues to sell them that stir demand.

BARERESTEIHE DY

Creating an influential sales network and sales floor

sz o<y

POS development

[%MEE@HR%%WU%U%E%ﬁJ

Proposals of effective point-of-sale formats to large volume retailers

o £ EZME I SEXRFH

Sales network covering the entire country

o SERHMEBEmZET Y —hUIETRIIGRSE

Sales floor solutions with an assortment of products

0 U FIYRRIBENRIVIERE Y AT In

On-demand sales promotion panel creation system

§ ﬁﬁ Seasonal

BEEEOEY. BRANT
EORY. I7IVEHBTD
CETESROERIC DAY
F7,

Using summer items such as fans,
winter items such as electric heaters,
and air conditioners together can
save on electricity costs.

BRI A IICED BN RNRTT GRS

Proposals of effective point-of-sale formats that match current lifestyles

EENDH IR

Nationwide influential sales network

o REJHFIIE o R—LtEVI—
Electrical appliance stores Home improvement store

A AAIVRART O RBA—/\—
Discount stores GMS

o RSyIT AN etLILYav, RIRE

Drugstores Multi-brand stores etc.

03 KOIZUMI SEIKI Company Profile

——XCEhEEEMNRZIL—F
Specialized routes by area of need

o ERIL—b o EFEEIL—b

Liquor retailers Social services

o N EIL—b BEBRICELETLIL—NESR

Caregiving Other routes developed by product

KOIZUMI SEIKI Company Profile 04
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Koizumi’s Manufacturing Strengths

FENEE/DLDAANHE

b s

KOIZUMIE Gao

A%

Born from creative ideas and manufacturing capabilities—Koizumi brand products

FEBETESTHEDRIEEER
(AERE

Tools to create a satisfying food life.
{Kitchen appliances)

BHLDEFICRN T TEDTETRVEIBRE AR 701 1k
FEVWBFZEIIDDI P T <BRRIEUCERZEBERFAL. U

KDBEEPTSETDLKSUZRE
(BE€Bm)
We contribute to more relaxing and comfortable

lifestyles. {Audio products)

<OBEFDVELFLRNBBVAVESEE . MAEET T A VD
BHE/NS Y AZERICEARETO>CVWEI . EVWEDAEYNT—

CREDUDE/ DKW ESERBORA UM

Points of unique manufacturing and different ideas

EBEREBICHITDIFHUWSATRAIAIZIRE

Proposing new lifestyle ideas with home appliances

EDRELDSUDIREIZTO>TVET,

Kitchen appliances are essential to our daily lives. We have selected a

NSCDMP3ETHPNICEZRTEI,

As well, we carry audiovisual equipment — essential for our moments of
wide variety of high-quality products that excel in terms of functionality, relaxation — that reflects the optimal balance between function and
design and convenience. These products are only available from design. Play favorite old cassette tapes, CDs, and even mp3 files, with

specialized domestic producers who have acquired extensive expertise. clear sound.

As a result, we help realize a richer and more enjoyable way of life.

<oOlIZuMi

_E

RENBD \ nctionality

RERF ROERDEHFTHY. IUTWTHDIRT .,
REEICTED>TERLET, SETOEFENIERICEILT S
HaemERLE T, ORE-IP-RI— O ATUN-RI— 0F—TULVY 03(4RTvh—

Pursue quality as a top priorit . .
9 v PP v Smoke-toaster ovens  Toaster ovens Microwave ovens Rice cookers

because it is the most Pursue functionality that is

) i) .-* R == ==y
fundamental requirement of ‘E; [ ‘] b= simple, easy to understand and o HIwF T e—9— e HT UL o BRE B OoCDYRAFL oCDZIhE oSIF
products and services. makes life more comfortable. Induction cookers Induction cooking pots  Dish dryers CD players CD/radio/cassette players Radios
- o oe U B w — o o
Sus9 i 433 oSFY—V1-Y— oBIENE  oEME o IvIRF-v—
Juicer-blenders Electric pressure cookers ~ Sake warmers  Egg steamers

“BBEFEEEMGTED
EVHZEBERLET,

Pursue ways to use products
that consumers find easy to
eam and master LI LT ST 12D
FHA U EBRUET,
Pursue designs that are highly
practical from a lifestyle perspective.

HEFERRT.
EROMHEICRE > ERmET
BT BIEZEKRLET,

We seek to offer a reasonable price

that matches product value from a
consumer perspective.

M=EZF D RELREEZIESRE
(ZEHiEm)

Creating comfortable spaces in every season.
(Seasonal products)

<BLEBRST ‘)" ZIgE
(SREIRER)

Lighting proposals that will brighten your life.
(Lighting fixtures)

SATY—VICHOERELVEZRE (Ea—FT«Em)

Offering beauty for different times in life. {Beauty care Products)

FEEEOREEZFHIEAEIC.TV-YTEIR ZTULT
BAEIBRETHDEMINRIREMER - T0 - ZTEICETDHINS
ERLUICARORFAT. [REZEEDRERIZ{T>TVET,

M AZAERRASREESEICMIAR AT IU-CEDRLVRENSEHG
BTOM9 )V I-T12X—MEEFC. [BRADHNVREIZT>TVET. ZLT.

EEREOEK L MESEORL IR, STENGERARICBH TLET,
EEY—VDEHAL. TATRI AL DEALZEdEN DHIHEICHER .

o 5 N Ea—F4457HR SA4Y7v7 Beauty care Products lineup As we seek to enhance the comfort of our living spaces, it is essential Koizumi Seiki has assembled an abundant array of lighting fixtures for
Nt e s « TR T - o ‘ ‘ _ ' _ ‘ 2
BEROBLCHASEBEL T PILS Wiehh 28 —(c, that we focus on clean, safe and energy-efficient appliances. With the general residential use. As a result, we provide high-quality lighting from
WEEBELERIELFET, ONTRSAY— —UVITRSAV— development of products carefully designed to be environment-friendly, our wide offerings in all categories, contributing to completely

Hair dryers Curling dryers

We maintain a finger on the pulse of lifestyle trends that affect our
everyday lives. By emphasizing convenient and user-friendly products,
we remain a step ahead by meeting consumer beauty needs with optimal

products. onNFTA0OY OIR—LIRTT v TR
Hair irons Esthetics equipment for home use
e 0 e

O LTFU—RT TR AV AT TR

Women'’s personal care products, Men'’s personal care products

%l ’ N

-

[Salon Sense] ¥U—X
Salon Sense Series

05 KOIZUMI SEIKI Company Profile

[MONSTER] YU—X

MONSTER Series

[Koizumi Beauty] YU —X
Koizumi Beauty Series

[VEyrI5VIVU-=X
Reset Brush Series

[ENAGE]|¥U—X

ENAGE Series

while offering health, safety, and peace of mind, we offer products for

more comfortable spaces.

coordinated interiors that reflect a variety of atmospheres. Our goal is to
take the lead in product development and swiftly identify the evolution of
variety and value that consumers seek in their living spaces.

Rl
Koizumi
lighting equipment

S 54V 7v7 Seasonal products lineup

o H—RVE—9— otESzvIk—9— o BRANT
Carbon heaters Ceramic heaters Electric stoves
° REHITY o 10EEs ° BRER
Luxury kotatsu Humidifiers Electric blankets
e BRA—RYE oI7IY o UEV IR
Electric carpets Air conditioners Electric fans

SAY7vF Lighting equipment lineup

OLEDY—UYTSAk OLEDRVI UK © LEDE{#HREA
LED ceiling lights LED pendant lights ~ Standard LED lights

KOIZUMI SEIKI Company Profile 06
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Overseas Manufacturers and Their Brands

HADODY =T yNIFHUWI S VRZERET,

Introducing new brands to the Japanese market

HLZDLS5LZRELD - - RO (&R ZiRE

We take pride in offering “world-class products par excellence” for greater enjoyment of everyday life.

TOOHEMEEBRNSEFNEY—ILT
YOYDRIAIVTEFRIC,
We offer Beauty products

that incorporate the experience

and expertise of pros for easier

salon styling.

Vidal Sassoon
Beauty Appliances

SASSOON

Energizer

HFR160HEMU LTEEINTVS & ; J

B&S A bDITO—-NILTSUR,
This popular global brand of batteries and lighting n
products is sold in more than 160 countries.

TCL

TCLIZ. GoogleT L HHAKIHEFTOP1, |
PEFMRBEOREREA—H—
TCL ranks as the world's top leader in Google TV
shipments, and a world-renowned China's leading home
appliance manufacturer.

© sodastream

HRA7HETREZIT S

H5No. 1EREK TSR,
1903FRIFEDRBAKA—A—D/INAF =7,
The world’s No.1 sparkling water brand that has

distribution in 47 countries. History pioneer
founded in 1903.

T-fFal

BRATIHTHREENTOISA/VERELEE B yo.
BEOWFYTPNo.IA-N—CRYEU E5ITRN G &
BRE BERBOURNBM TA—D—THHYET,
Inventor of the world’s first non-stick frying pans and the No.1
brand in global share of cookware. Also a top global
manufacturer of small kitchen and home appliances.

Cuisinart :

waoTne noow |
TOOERPRECKHIHINTELHAERS 171 )
TSYR T-RIOEYT—PNYRTLY H | em
I —RBEMRSETERHINTVET, — Uy B2
A kitchen appliance brand that supports both professional and

home cooks. Cuisinart’s food processors and hand blenders
are known and loved worldwide.

-Ariete. BT T'_

ilgenio della casa

TAUVYIEFNDOTY AV HBECDICENLRSE
A—N—TITHEZEF V7LV TRIA Uy alTEHL,
BHOEFZENCITBIEZBELET.

Established in Florence, manufacturing home appliances

with superior design and functions to make everyday life
fashionable, stylish and fulfilling.

PHILIPS -
Shaver
SHFYT7No.| DEELEVE [ ]
RREDSAVFY TTRELTVET,
We present a great lineup of products that

represent the confidence and pride that
comes with being the world’s top seller.

YZwub7— BEEISY

Sonicare electric toothbrushes

P

GECOVACS 4\
o =
REAORY MERMEZF LD EBRAORYNMIEDFT. ZNS
DIRFBIFE. £, BFez—bUIc Y —ER0ORY b OREX—
N—.2023F3F C25AFZMR  IRIEHF 1450 EDE &g
THR5E. 2,500 AL EICTBRAWELIO-NILTSUR,
This is a comprehensive service robot manufacturer that
integrates research and development, production, and sales of
robots, from home-use robot vacuum cleaners to commercial
robots. They marked their 25th anniversary in March 2023 and
are currently a global brand with over 25 million users in more
than 145 countries and regions around the world.

GokPro
GOProld77vavhXSttHy17No. 1M
U=F4VTHhYNZ—TT,

GoPro is the leading company with the top global market
share of action cameras.

RU>Z XA N, i-Drink Productstt (4K E) [CT
CERFESNCRERREY —IERE TSR,

The Drinkmate is a home carbonated soda maker designed
and developed by i-Drink Products Inc. based in the US.

ML\

Nestle. Good food, Good life
ERESNZRE-BR-UTILRABELLT,
HERERBITEHRE1IICHR.
ATV I—E—DNAF=F7ELT
BARICRBELTVNET .
Known as the reliable Nutrition, Health, and Wellness company,
Nestlé has grown to become the world’s top company in the food

and beverage industry. In Japan, Nestlé is known as the pioneer of
coffee machines that use coffee capsules to make coffee.

# BRITA .l

DRy MELFKEEBRITA,
HFR70NEU LOBEEMHTTUID i
TS —EBUIKDBREINTVET,
BRITA is the world’s first pot-type water purifier.

BRITA's filtered water is enjoyed in more than 70 countries
and regions around the world.

BRESRILKT TN,
NFTEFNDFYFIREITSUR,
The No.1 North American brand for electric pressure
cookers, a kitchen appliance brand from Canada.

BaByliss- s

I—Ov/NTRZTOaF0n
294V TY—)LELTRE,
In Europe, BaByliss products are used widely as '
professional styling tools.

| s—

(BLACK+DECKER) £
EHIEPIU-—VTY—LRBRTE —

TO-NURE SRETEFNERE .,
FHAVRIHREETHEVFHEZSTVET,

As a global corporation that develops home improvement
products, including power tools and cleaning products,
BLACK+DECKER'’s high-quality, innovative product designs
are highly regarded around the world.

CDimplex’

1973FIC7AIVS VR TRIZELU:
HFRRARDBTER.
BEABEIRILF—HBOX—H—
Founded in Ireland in 1973, Dimplex is one of the largest
manufacturers of electric heaters and renewable energy
equipment.

® o FYIIMEERRICBNT.K
Anker ® EBvEFBEHR1000ELE
Innovations s Thw 75 2 DIRFGEEEESS
ERNNER \nkers )L —FOEFEA: |
Anker Japan is the Japanese subsidiary of the Anker Group,
a top class manufacturer of digital products with sales in over
100 countries around the world including the US and Japan.

aarke

29I —FVHE, IATY YTV ELEEBD
BROVSRBVERAT Y VAREOY—FTV,
From Sweden. A premium sparkling water

maker in stainless steel that requires no
electricity—simple, ecological, and sleek.

‘NESPRESSO

RKRAFLYYIR1986FICAT IR —E—
VAT LEFTT RAEMR2NETREZR
BL. —MRRE. [E5. 7 71 RIBEBATH
BUXHER T EIFIHALTVFT,

S

Since its first introduction of simple but innovative capsule
coffee system in 1986, NESPRESSO has been increasing

th

users in more than 82 countries worldwide.

AYGRIYPR—)V—
RUYTFYRTF LEZERL
— THh5 1S, STIFHER
DELZTAUIRHERTT,

A century has passed since Melitta
Bentz invented drip brew coffee filters.

Today, Melitta coffeemakers have grown
to dominate the world market.

© FoodSaver
T—RE—N\—d7XUANo. 1D
REFABEZ/ VI, BZREFT
HENRASERIES.

The FoodSaver is the most popular home vacuum sealer

in the US. Storing food in vacuum sealed bags keeps it
fresh 5x longer.

RAYTIEERBDTSVRIICEL,
SATRIAICE IR ERELTVET,
Selected as Germany’s “BEST BRANDS”

Miele offers vacuum cleaners that are
perfectly suited to your lifestyle.

~>DOMETIC

FREOSBEIT T HFR100HEU LD
BERICAERTA V25 —%
BEIFLTVET,

With its proprietary cooling

technology, Dometic provides a
genuine wine cellar experience to
consumers in more than 100 countries.

L]
@ Segway-Ninebot
EEFVIR—ROU—F 1V ThVIN

Z—TY, 52250 E Lty TREZE

FT. ENBRERME TS VT HY
DEFEICKEBE(LZDIOLET,

They are a leading manufacturer of electric kickboards.
They have launched products in 225 countries and regions
around the world. The company’s advanced technology and
design transform everyday life.
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EBAX—A— TS5V REZOHRD

Japanese Manufacturers and Their Brands

EmDAROEEPEVEEFI S FTULMIEZFRE R

Finding new value from the original function and usability of products

HBLZDL5LZELE -BAD &Em] ZiRE

We take pride in offering top Japanese products par excellence for greater enjoyment of everyday life.

"JAGUAR. [~ e,

EHZVY,. IVE1—IZV, _’E mLl|
FR=Y VIR ERERZSY V=
r—SIICERFALTVET, =2
We manufacture a comprehensive selection of household
sewing machines, including electric, computerized, and
embroidery sewing machines.

TOTO

BAEMBECERL I ERY, |
REHHEEHN202256R(C

60005 8%, U4 1LvhDEHIE
TOTONERENFECTI .

TOTO has a large market share of warm-water washing toilet
seats commonly known as “Washlets.” The cumulative total of

seats shipped as of June 2022 exceeded 60,000,000.
“Washlet” is TOTO's registered trademark.

Palomao
REAFEKIERKESS. 25A
BRI RKESEREZSEZIRT
BERELREIBIKVICEVUBAT
WETBIZELIEIARICHEIEZ DLBEV]. [BEDH IR
D] WD DKLBRBECTOMEIVNESUEBSBIFLTVET,

They are engaged in the manufacture of a wide variety of
high-quality products, including kitchen appliances and hot

water appliances for home use, as well as hot water appliances
cooking and the comfort of hot water, so that their customers
can lead comfortable and pleasant lives.

BUT. AEKDBENSHDERE q l
AEURITTLET,

hydrating relationship between people and water.
H70FICOIe>TA VI —K—H,

d=a=¥—yave

and kitchen appliances for commercial use. Since their

By distributing various kitchen and bathroom products, we

EREERRBEER.

BHEHEEMIZEZITK .

Changing the air, changing the

environment, and bringing abundance

to the future. S .
-

TFITADEHTCRIDE ﬁ -

founding, they have been committed to offering the joys of
BLDKEDOIT AT LOIEMZE
will continue to devote ourselves to building a better, more
-
[ ] (V4
BEIFURITTVET,

With more than 70 years of experience offering intercom
equipment, Aiphone has earned the public’s trust for its
communications and security technologies.

Hatano

BR7STI— 7Nl '
SEERERRZRTLTNDA—H— [T
They have the top share of the bath
circulation adapter market.

They manufacture bath-related products.

@t:"-ﬂﬁeft%*i

ARDEDDRRICERT S
EEORRZBEERLTVFT,

PIP Co., Ltd. will continue to contribute to
people’s physical and mental well-being.

TANITA

Healthy Habits for Happiness
FIEOEREED/N\—hF—LLTRME
IRVMAERRET. 9 = 9 R IAER St 2 S TE
BEAREt TV I 7 HFNO. 1 ZFE>TLET.

A body fat monitor scale is a useful scale as a partner for

family health checks. Tanita has the top share of body fat
monitor scales in the world.

ALINCO

RERIBHE, 91 Tyb, BREHEUDS
BLFTOEBZEN S ILICREALTVET,
We manufacture and distribute a wide
selection of products that promote and
assist health and well-being, weight-loss,
physical fitness, and mental healing.

Aluddin

AFURTHELTIORE ELSHBEE
RZEUTELDARDDERERHFFTNET,
Since the company was established in England
over 90 years ago, we have been keeping
people’s hearts and bodies warm with reliable
high-quality products.

Arromic

1986FRIZ. MEDFKIMHFE T+ —
ANYRZEFUD, EFDNKIENCIRDH
EOKWICRUBEATNET,

Founded in 1986. Arromic makes shower
heads using original technology and other
products to enhance living.

VKBRS

IRIVF—FEICHVT, HR-BHED —_—
ITRIVF—HHEIC, HRKEES - 32w
Y—E2ZEFEDETRELTVLET .
In the energy sector, Osaka Gas supplies
gas and electric power as well as gas
appliances, facilities and services.

FUIF I DERZEECH, FyF Uo7,
RERDREEFARERZRIROTNET,
We deal with household goods, including original

products, kitchenware, and home electric
appliances.

‘O SANKEI PLANNING
BERABDIRTR T A 77 H#N3

AUYF L EBORBRIFETOTNET, (o
Carries out planning for the sale of =9

hygienic products and inventive, original -
products.

cCuC

Creative Unique Creare

[ RETHRELTSHFRIFES0E
F. BEBRICEADNT . ZUIFILDE
HEIRZFUD. KBNS (BAPREN RS
o) 1B EZ . BAHERORAEZITU.
ffiES 2B DZERIEURITTVET .

This year marks the 80th anniversary of its founding in Kojima,
the town of textiles. Without being bound by stereotypes, we
develop original work clothes, water cooling vests (products to
prevent heat stroke), etc. We develop new products every day
and continue to provide valuable products.

OMmRrRON

P—=LRXDSIAVININI AL TET,

EBERBN\UI—-Y3y THEEEIC

BIIBFBECEAGMESEEUH, . /
SESFREEMEERMLCLET,
We provide a range of simple and convenient healthcare

products for daily use. This device is available in a variety of
models including a cuff type and a compact type.

0l KYOCERG

Ua—EDEE T EBHEZEM [ BEBHRIC
HONRE 2R URIT B IEVWSERGE
DBHETOEIFDSRECIFETEILT S
ND—Y—)LERHURITE T,

The successor of the Ryobi power tool business. Provides
innovative professional and household power tools based on
the concept of offering optimal usability.

[ ] [ ] [ ] [ ]
HRTEINTI00HE, BHRGHES. REER
BRI A—N—EVTRICERZU—RULTVET,
A household appliance maker offering its
products in more than 100 countries, Toyotomi gy
has become an industry-leading maker of £ .
kerosene heaters and household appliances. - _'_,/

Cleansui

—
|
RERFKBZBLT. KUEHR .
EFREDWICERULTVEET, -
Cleansui will continue to support the development of a richer
living environment by manufacturing home water purifiers.

=%

1918FEDHEHD
KKERIEA —D—ELTRIE,

We established our business as Japan’s A\
first fire alarm manufacturer in 1918. &

-~
(3

-
& Wonder cﬁ‘ef ==
1951 FRIEDETESH. 2
ERIFEDEFIA—H—,
Specialized manufacturer of electric and
non-electric pressure cookers and other
kitchen appliances, founded 1951.

gnte
o ¥
Earch g FARTH WALKER TRADING
Walker
Trading

BREEVAIVAMRNTED AV U FLERS- o
FYVKENESEE. EBANSRERFT.
ARICEDETEHRALTVET,

Develops a range of ozone generators and

ozone water generators that remove odors

and combat viruses for both commercial and

home use.

IONIC

RAFAAF Y TR E - EmYILY I - BEAF A+
ORRYFUDAFVEIT SV ERELTVET, 4
IONIC toothbrushes use the power of negative
ions to remove plaque, make tooth surface
smooth, freshen breath and stimulates gums.

Chinevi /
[BEOESLLRLE IV N, RBSRD 7 |
BHDIINATEVA-IBREORERERMENS. .
BLURE— I ZT(EFOREERHELTVET, :
Based on the concept of “providing daily peace of mind and
safety,” Chinavi provides household medical equipment such
as fetal dopplers and pulse oximeters, as well as baby and
maternity products.
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J4ZAZO =9I TOF1—RS

One-stop Provider of Customer Solutions

SELRBRANEHBD/IVNUT RERFTEIEDICIZRESR,

Proposal to create optimal stores with an abundant selection of products and unique know-how

FBIRE Exhibitions

RE

EREE-FTUIHTIA0—ZX A3 IM A HBEDEEIEDRN

Flow of Koizumi’s unique system that offers business proposals and follow-up sales support

\\ 4
|
fixi
Problems
Challenges

FEHIEDhid REDFER

] u
HA

Finding
a new angle

R@E ) ODRFE

AR{E
Y=l
Sales promotion

tools

HR{EY —ILDRFE

R T

e

Rapid
deployment

TURIFFEZ N DR

B4 DEFEEFFHDOHNS. H5
RIERDTUHE D - RiE%=Z
BRULEI,

Identification of POS
troubles / issues

BT —NERAEFEER
oOYWOZR DI . EBRICE
BeBRB RIS DI ZERSE,

Development of effective
solutions

FENIEDREZRRT DD
D, KUFRNGERIEY —IL7%Z
B4 DEHICEDE. A VTY
VR CHERE-#IELET,

Developing sales
promotion tools

@< DEEICEGHLE.B#T
REERULIcA VTV RO
IRy —IL T, FEh 57 duE(C
I5 Lk,

Rapid deployment of
tools to sales outlets

We identify troubles and issues
that the customer has at their
point of sale, from our daily sales
activities.

2

¢
/4

4!
L4
FUBORESE

Discovering challenges on the
sales floor

We find a consumer-oriented angle
that captures seasonal themes and
proposes optimal sales floor
creation for each product.

PIWOERHSERIEY —ILA
From finding angles to sales
promotion tools

We develop and supply more
effective sales promotion tools on
demand, tailored to individual
stores, to solve challenges on the
sales floor.

@ :_; ChTXINT DL, ,
JREARTIRE

AREY — VRS

Developing sales promotion tools

*ﬁEIE‘ Eﬁ% Checking and improving
BEFD=—RERR FIBTRIRT BT ETHAICOBIFET .

We identify the needs of the customer and articulate them on the sales floor leading to sales.

Quickly set up the sales floor with
on-demand sales promotion tools
that are reviewed and created
in-house to suit each individual
storefront.

RRIFFTIIZILS EIF

Rapid sales floor set-up

MROBILSE - TOE—Y3aVDOERMETOHEEN? O—F,

We reach out to consumers through carrying out effective advertising and promotions.

SFUECM TV commercials

35BS transit ad
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KOLZ Ul BEAUT Y

RRR—LYT 4

TUX L=

Tokyo Dome City Prism Hall

LIFE CREATION 2023

( Hjﬁ)(—jj—iﬂ Number of exhibitors)

8075k
FHR10T5UR)

80 brands (10 new brands)

( ET_T’\%Z Number of exhibits)

2,2007154

GREG@7507 4 7 L)

2,200 items (750 new products)

( EEEM Number of visitors )

'n"n' 8504

HETENF [V v —=—BI S [INILABY] [CE(L

Consumption has changed from journeying to impulsivity.

FIIINWRA T4 THAZRDICAERD KSR, ERFERICREREBAISUDEL
[Yv—Z—BHETE NS (TR BRZRRUGD SBE—ENROSHE

TEBAT B[NV ABLSEBETENEZE DD DDH B,

The digital native generation, in particular, is shifting from traditional journeying-type consumption

behavior, in which consumers arrive at product purchases incrementally, to impulsive-type
consumption behavior, in which consumers make immediate purchases based on instantaneous
inspiration while casually searching for information.

[V v—=—BUHE{TE]

Journeying-type consumption patterns

HBETE
DE{L

[ %13 P :A~3 p| B>

[/NILR B E1TE)]

Impulsive-type consumption patterns

Change in
consumption

| &% p

Aware > Research > Action

Eve<ap| 8BS |

patterns

Explore > Hit > Action

Value to Needs ¥vwF> o'
EFEED-—XCU > OEE(E R - [BIR) Z#i it

Value to Needs Matching

Providing value (products and information) that perfectly match the needs of consumers

KOIZUMI
LIFE CREATION
2023

RHB! EVEEBEH
ERICTSAY DD 5 BRETROKIA

Decide as soon as it hits you!

Transition to the next era of exploration and

BTEaIg3E 11— 7 — Exhibition Proposal Area

BRICU e DERIEFR!
BERYRINT X9 A1)

Discover the perfect hairstyle for you!
Hairstyles by Face Shape

TMTDEI XV BHBE DTG SEE
Z DN IEBICEDEIEESE
BIEZ DI DIEEETIRE.

A haircut that looks better than the
latest fads. Offering hair styles that
match face shape and the devices
needed for that.

BAREITOERDUELEE
ESDRE

Your own personal moment of bliss
A superb evening drink

ZDHICARHCVBEPLEBARYT.
BT ORERERZEER.

Proposing the perfect evening meal
products, based on which alcohol
and food one desires on that day.

BANBEEER 3!
IELLSES A

Maintain your intestinal health!
Have the “guts” to live life right

54 TYMCRBEINRTRE, SRS
HFHCEHEE VSRS EE)-RE-U
SyIADIA[MHST7 FO—F,
Providing gut flora activation for a
variety of problems such as weight
loss and lowered immunity. Offering
an approach from three angles:
exercise, diet, and relaxation.

discovery to find what fits you best.

I5UR-ITRU—y 3V DEHEE
[FUSHEKS!IHSLLIHSR

Live your best life now!
Jump into a new world

50.60i%ZBACTHSDZEVEL
VIR BEREICET e DHUIA
HBIERDIER.

Suggestions for hobbies that one
can get into to relearn or take on
new challenges after the age of 50
or 60.
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INRRZBEDFHS

Koizumi Seiki’s Strengths

347@5@?&7—'573%%5;’&73 Sales and Distribution Capabilities

Rt 3HDEZEFR. ONFDEFEFRZHLRIC
BRERTERZBREULTVE T,

We have a solid sales network consisting of our headquarters, 3 business offices and 9 sales offices.

2024 FEBEBRBEA T IR ELTOHRLLOI AT AT RK

Koizumi Seiki’s new logistics network will address the issues of 2024.

ST o Y& _LE DHNH|

~ Keeping Controlling rising logistics costs

costs down BEAREEDY AT MEAEETIZZEIET 5.

We are systematizing warehousing operations and managing work processes.

el - —_ x
CEEULA VTSRS
Building a stable infrastructure

i LL . [ EEE LN DRMEEHET B,
?¥i§§j$ﬂ; { n9“¥£5_471 m We are working toward a joint delivery system.

I Operational |

e " Nowork i e EISLEEDME(L
—a Improving operational and work efficiencies

RARBEYAREBO—MEICERVBH AFEZTHEET S,

We are working to integrate order intake and logistics, and standardize work.

mon = 0 [a]
YRRE o imEDMOLE
Lc,wgistics Improving logistics quality

quality 4@5ﬁﬁzg7iﬁi§'%o

We are improving the quality of logistics.

I REREY I —ZRAZNZNCEBSE. [Z2 - ER - Q&R [CHBEIFLET

We operate large distribution centers in each the eastern and western halves of Japan, to make sure that products are delivered safely, swiftly and without mistake.

EN47HLR
Distribution bases in Japan

Q HLIRESRFR

Sapporo Sales

-

‘6: ; RIREERT
- f e { o= %ﬁﬁ- Tokyo Office
E EEERtYYI— Sendai Sales Qffice
g Nanko Distribution Center o
EAREZXRm
Atsugi Sales Office
Head Office : =
L= ST SEESn
Okayama to Area Sales Office
sHES i BHEEXRMR REXMR&DtEYI— EEE
= N SEES
HiroshimJ;L\_S%é% O%fg‘—e[ at*.'g o g?f?c%ya Saleg Tokyo Office R&D Center Kanto Area Sales Office
ea ice 1
EEEET @ L
Fukuoka Sales okyo Office
Office
Tak t = Off_/ HEEREYY
akamatsu Sal i 5 HEEREYI—
T EAEGREYI— Urayasu Distribution Center
BRSERM o' ¥ ) Nanko Distribution Center i

Kagoshima Sales | szmRty9—
Office

Urayasu Distribution Center

11 KOIZUMI SEIKI Company Profile

j{X‘E®5§9+EEﬁ Overseas business development

A R=OE YRR, =
E5ICTO—NIVBTA—URAEIALTVET . E.

Koizumi’s business expands into a global field.

FEDIRME (F8)BRAT] . PE-FYITHEHCRY) BEBERAT ] ZHR
(2. PV TEENDIA RZERDRFTS KUKOIZUMIT S Y ROSRAE A Z BT
LET,

Through Koizumi Seiki (Hong Kong) Limited and Koizumi Seiki (Shenzhen) Limited, we are selling
Koizumi products to consumers in Asian countries and working to make our brand more widely
known throughout the region.

JARX=DIEERST  information Systems

ADHENDEVWEEEGIRICENT .,
FLyIHBRIOBRY AT LABEFEICRVEBATHET,

We are engaged in the development of a knowledge-sharing system
that capitalizes on two business resources: wisdom and intelligence.

I?E%%*%-ﬁ*)i’%?zD—%iié%‘%i%“}—)b . <25

Our sales support tools offer business proposals and follow-up sales support. :::321 Z S TM;tZEE
BELE [Fc#kEIFEDI (Electronic Data Interchange) ZF AU, . AT
EERIEICRDMEILEE I RAF vV ADIKRZR>TVNE T,

We communicate with our clients and business partners, using “Electronic Data
Interchange” (EDI) to keep in close touch with them and to be accessible to broader
business opportunities. BRFREE

Ten-day Reports

E1—TYND—EREEE, i
A OBELZEIET F Ly VBRY AT

Our knowledge cultivation system highlights our employees’
abilities with the aim of developing highly skilled personnel.

TPV RT LOERICTETULTC. ZNZERIT DN DEERERTI MBI,
HEOERICERZSV . F LY IVRTAICFIIAMDERICEHILTVET,

Employees are an important aspect of the application of IT and IT systems as they continue to evolve.
We focus on training personnel with our knowledge system focused on employee development.

A/ RA=DREBEESH Quality Management

AE—T A B EEEICKDIBHROERLT,
N EmEZSEITULET,
Ensuring consistent quality through rapid communication and information-sharing.

5tElR COREIRICBIFTSMEUVREBE CTRIBERDZNEHLE.
HWEICKLDAREGREEFTRVEHEFS DL

Thorough inspections during the development process up to pre-launch to identify problems and create a system to prevent
defective products through improvements.

. = EEIF . .
B EE T EERIETHTE BTUES EESEmETHTE HERE ZIFANRE
Planning Quality Assessment before 3 Assessment of Outgoing Inspection Receiving Inspection
n h Meeting to Judge ) going Insp g Insp!
ssessment Mass Production Mass Production Prototypes

Mass Production Trials

I\RAEIF BRAREZEA (BLE) DNREGDEGIC(F.
PSEX—7 EIFRIICERDB=ERE LR DN —IZEIELTVE T,

Koizumi Seiki has obtained the S Mark, a voluntary third-party certification separate from the PSE Mark, for products
subject to Act on Product Safety of Electrical Appliances and Materials (PSE Law)

SN—UIF BSHARTEEZMTL. BERIERDREDICHDE=EREHE T,
SN—IFESERIF. E=EFRHEICF>CTHEABRN U THEORESEDREBNTHNTVBIITT,
The S Mark is a third-party certification system for electrical product safety that complements the PSE Law.

Electrical products with the S Mark are proof that product testing and factory quality control inspections have been
conducted by a third-party certifying body.
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4 X=DAMA

Human Resources

VR EE ClE. DRIFBADEZRIR T DESLEITCVET,

At Koizumi Seiki, we look at our company as a platform for our employees to realize their dreams.

—SHXDI—F—RXRTov DR ZBEIEL.
[PUTEWTE] ERUEVWBREICAN>TFrU VI TEDRHMTT

Koizumi Seiki is a company that allows us to address the targets we want to take on and achieve in order to provide

newer and better user benefits.

NN ==3

BE RS

Kanamu Hamatsu

RAFERER

Kansai Sales Department

ZNHFhDEE
ESNEmORREER]

What | do

“Propose and sell electrical products”

REEREPT A ANV VAN [CERHEBZRTI 21E%2LT
WET RTA V=LV OBESREN ST —E—X—A—&LofC
AERELGEMBAVERZRVIR>TWET . HADEE TR 15D
MEBELTCVDEEPERZERL C. TDORBEZHFRT DO DR
FREE T OCVF T FCBALCEARZ 1B THEFTNDLD
[CT 21 DTV HZER. BHIHEAENDEREADERICITOT
L/\ig—o

My job is to sell electrical products to large volume appliance stores and
discount stores. | deal in a wide range of products from beauty care
appliances like hair dryers to kitchen appliances like coffeemakers. Every
day, | find out which products and what information my customers want and
make proposals that fulfill their needs. Then, to help them sell more of the

products they introduce, | set up their point of sale and instruct their sales
staff on product features.

&F Ints

Mizue Kaneko
BEEREE _E IR

Kanto Second Sales Department
INHThotE

[REHRROES (RFTEFRNDIRE) )
What | do

“Sell home appliances
(propose products to retailers)”

FRETHDIRBERWEHKIC, RETRIBEEUTEANX—N—RER
EKOIZUMIBRZRFT I 2 BREEH ZLCVE T BHEDHES
AN FTERBDCENZUICY  [EEBETOEBDERMZEITIZILTL
T FTUIBEVEFRGIEIT TR, BFEmaE KB (TRRD
TVERIFBED BHEDHE S ALK UBN DT >TVET &
o EENICEROMBARZEHEL. IBIEOHESAICERD T 7
VIO TWVEEIF DR DIBEIEH CHHZEANTVET,

| sell both Koizumi products and those of other manufacturers whom we
represent, to home appliance stores. That includes introducing new
products to their staff and setting up store displays. In setting up displays, |
consult with store staff so that not only new products but existing products
look more appealing to shoppers. | also conduct periodic product

workshops where my efforts are focused on turning store staff into fans of
our products.
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EH kR
Sawana Takeda
BB EERIEDE SV

Kanto Area Sales Management Department SV
CNH'FLhDIEE
[BHEROEREREBRERIEED
A—A—BROI—TT1V7T]

What | do

“Market beauty care products of our own brand

and those of other manufacturers that we represent
in Japan”

BERLESUSTEN2DNEZR . BUBREFEEE5A. TSR
B BRDREZLASIEHARURIETHRN TOERERE P
BREKCOERMBRE DTV BN TV S I ZERLIRTT
BEHNSEITCVEEXT FcBERDEABH CRELIYH IEIEIC
WO BEFDPEALCLIEE>CTLRBEZRSEETHELIRED
F9o

| look for ways to sell products. While that includes making POS proposals, |
also explore sales strategies from various angles and, because it is an
important part of my job to promote the brands we deal in and convey
product benefits and features, | give product explanations both in our
company and at the customer’s place of business. Another part of my job
that | like is to set out the products the customer has selected in their store
and then watch shoppers buy them.
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What | do
“Proposing procurement and sales plans for

products from leading manufacturers in Japan
and abroad”
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In the Product Administration Department, | am involved in proposing
procurement and sales plans for products from leading manufacturers in
Japan and abroad. | work with manufacturers to analyze markets and draft
sales plans, and propose products to clients and sales staff—work that
covers a wide range of tasks. | feel encouraged when buyers say good
things about me and when | see the products that | have personally worked
on reach the hands of customers.
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Corporate name Stockholders Customers Affiliates

KOIZUMI SEIKI CORP.
Chairman & CEO,
Sales Division GM
Yuji Tanaka
President & COO,
Product Division GM
Tadashi Hashimoto
Head office
3-3-7 Bingomachi, Chuo-ku, Osaka
Establishment
January 19, 1989
Capital
¥593 million
Account settlement
Once a year, end of March
Type of business
Planning, manufacture, and wholesale
of electrical and household appliances
Employees
318 (as of March, 2023)

%%Wg Business Scope
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Koizumi Sangyo Corp.

Koizumi Seiki Employee Stock Ownership Plan
Mizuho Bank, Ltd. / Omron Healthcare Co., Ltd.
Tiger Corp. / Toyotomi Co., Ltd./ Paloma Co., Ltd.

Electrical appliances retailers ALPHAX. KOIZUMI CORP.

Home centers / Discount stores / GMS Koizumi Seiki (Hong Kong) Limited

Drug stores etc. KOIZUMI SEIKI (SHENZHEN) LIMITED
Koizumi Sangyo Corp.

MUFG Bank, Ltd. etc. ;
Suppliers Koizumi Lighting Technology Corp.
Groupe SEB Japan / SodaStream Koizumi Furnitech Corp.
Main Banks TCL JAPAN ELECTRONICS

Koizumi Logistics Corp.

HELLO LIVING Co., Ltd.
TOTO / Green wood / Tanita / Nestlé Japan  koizumi Co.. Ltd.

Synergy Trading etc.

Mizuho Bank Omron Healthcare / Paloma / Philips
MUFG Bank, Ltd.

Sumitomo Mitsui Banking Corp. c
Koizumi Apparel Co., Ltd.

Directors Koizumi Clothing Co., Ltd.

Chairman & CEO, Sales Division GM: Yuji Tanaka

President & COO, Product Division GM: Tadashi Hashimoto

Executive Director, Kanto Area Sales Management Department GM: Nobuyuki Nakahama
Director, Management group leader: Hideo Saitou

Director, Kanto First Sales Department Manager: Masahiro Oogami

Corporate Auditor: Yoshihiro Ishibashi

Auditor: Masaharu Yamamoto

Auditor: Takehiro Oishi

W S ES#® Trend in Annual Sales

Planning, development, manufacturing and sales of Koizumi-branded products 7228 695(8H 677{8H 760{8H

(ERRIAALRXZTSVREE) Our original brand products milion million

¥72,200 ¥69,500 ¥67,700 ¥76,000
million million

AP RSAP—- AP PAOY - H—UVT RS ¥— TATRE-
BRAN—T - REHISY-BRER-FYH-IFIV-
F—TYR—RAI—SHY—FAOY-COSIH - FIINA—F A 13 E

Hair dryers, hair irons, curling dryers, beauty home appliances, R2EEE R3ERE RAERE R5ERE
electric stoves, luxury kotatsu, electric blankets, foot warmers, 2020 2021 2022 2023 (5ti@)
air conditioners, oven toasters, mixers, irons, radio/CD players,

digital audio devices, etc.

B F@AMER sales Breakdown by Product Segment

F2ar IS UREROH REEFARISE
Home lighting products
Wholesale of manufacturers’ brands S 2UEe, 10{&M ¥1,000 million
- oo
— S I prod 1.5%
(ERBEAXA—H—TSVR) Specialty manufacturers, brand products 762?%05; i’;;ﬁ?mmion _ ZOfth Others
28 ¥200 million
TW—ETIvINY - I—FANI—=L-TCLY NIV I OZTR - BRI ESE = 0.3%
S <)Y . » . A=y R TFaUT R
ALOYAIVRT 7 - NOR - T Uy FR-TOTO- TU—Y DK e S FEaem 28.30, WREEN
IZIRAVBR-VFI——Fa VTR E security products . REARD

Groupe SEB Japan, SodaStream, TCL JAPAN ELECTRONICS,
Omron Healthcare, Paloma, Philips, TOTO, Green wood, BESHFE
Tanita, Nestlé Japan, Synergy Trading etc.

108{EZF ¥10,800 million Kitchen and household appliances

191&M ¥19,100 million

f2mREER
Healthcare appliances
1848 ¥18,400 million

Grooming equipment
110f&M ¥ 11,000 million
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