J\SRAKESPRTUEAL koizumi SEIKI CORP

x #  T541-0051 KERMAPRX{FHEZEI3-3-7

EHERMA

COMPANY PROFILE

2025-2026

BEEESM T465-0002 BEEMHRRXS(L4-711

Head Office: 3-3-7 Bingomachi, Chuo-ku, Osaka 541-0051

TEL 06-6268-1415 FAX 06-6264-5170
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Nagoya Sales Office: 4-711 Hikiyama, Meito-ku, Nagoya 465-0002
TEL 052-778-6681 FAX 052-778-6695
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Tokyo Head Office With showroom: Okachimachi Chuo Bldg. 8F, 4-28-11 Taito, Taito-ku Tokyo 110-0016
TEL 03-6803-2725 FAX 03-6803-0286

FREEMREDEY S T110-0015 RRBARRRLFTETE15S £1-Uv IR EFITEEIL2E

Osaka Sales Office: Jaguar Town West Bldg. 4F, 2-6-8 Satahigashi-machi, Moriguchi, Osaka 570-0017
TEL 06-6914-9890 FAX 06-6914-9895

[@ 1L ESF T700-0971 EILMIEREH3-13-39 HHEYH—EIL2F

Tokyo Office R&D Center: Hulic Higashiueno 1-chome Bldg., 2F, 1-7-15 Higashiueno, Taito-ku, Tokyo 110-0015
TEL 03-5834-3433 FAX 03-5834-3441

HLIRE SR T003-0023 ALmBEAREELED8TEIL2-255 H35FHEIL4F

Okayama Sales Office: Noda-center-biru 2F, 3-13-39 Noda, Kita-ku, Okayama 700-0971
TEL 086-245-2255 FAX 086-245-4009

LB S5 T733-0035 LEMAREEHRE5-9-11

Sapporo Sales Office: Tajika Bldg.Il,4F, 8-2-25 Nango-dori, Shiroishi-ku, Sapporo 003-0023
TEL 011-865-2227 FAX 011-863-8587

W& ==/ T981-1226 B RRIHENFEREHS1-5

Hiroshima Sales Office: 5-9-11 Minami-kanon, Nishi-ku, Hiroshima 733-0035
TEL 082-293-3615 FAX 082-293-3643

EMEZEM  T761-8071 BIRSMWHAGEI2128FM5 ABRE—EIL

Sendai Sales Office: 81-5 Uematsu-aza-nishikida, Natori, Miyagi Pref. 981-1226
TEL 022-382-7156 FAX 022-382-7169

BHEIESER T340-0034 BHEREMMIKIE]2179-17

Takamatsu Sales Office: Maruchu Daiichi Bldg., 2128-5 Fuseishi-cho, Takamatsu, Kagawa 761-8071
TEL 087-866-3215 FAX 087-866-3216

EEEZM  T815-0083 EEAMEXES1-5-10 TXF— M EFES=ED

Kanto Area Sales Office: 2179-17 Hikawa-cho, Soka, Saitama Pref. 340-0034
TEL 048-928-9904 FAX 048-927-9935

[EAREZEM  T243-0032 #FR/IIREAHRESR1-11-37

Fukuoka Sales Office: Estate More-takamiya-dori, 1-5-10 Takamiya, Minami-ku, Fukuoka 815-0083
TEL 092-522-2312 FAX 092-524-1293

EREEZMR  T891-0114 BREMIVAR2-13-7

Atsugi Sales Office: 1-11-37 Onna, Atsugi, Kanagawa Pref. 243-0032
TEL 046-225-0410 FAX 046-223-4461

Kagoshima Sales Office: 2-13-7 Komatsubara, Kagoshima 891-0114
TEL 099-267-9228 FAX 099-260-0449
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Message from the President

The Koizumi Group started doing business over 300 years ago when
founder Tahee Koizumi began trading in linen in 1716.

By building on our long history, which has encompassed the long and
turbulent Meiji, Taisho, and Showa eras (1868-1989), we have succeeded
in establishing ourselves as a unique “developer/supplier” to the small
appliance market.

Today, with our ideal combination of house brand products exhibiting our
planning and development expertise and our dominant brands from Japan
and other countries demonstrating the advantages of our agency
business, we have established a business model that stimulates demand
by offering the promise of a rich lifestyle. This enables us to inspire
customers with a sense of discovery and novel experience as we
recommend products at the sales counter.

Underlying our history is our commitment to “daily small innovations,”
creating a cumulative effect that contributes to a change of lifestyle while
always taking the consumer’s perspective without remaining wed to one
product or one strength. This initiative changes with each employee’s
discoveries or product inspirations as reflected in “the wisdom of daily
life,” evolving as an intangible business asset with unlimited potential.

In future, we intend to adopt “richness of quality” over “pursuit of quantity”
as our principal business focus as we accommodate changing times. We
will further enhance the brand value of Koizumi Seiki as a place where our
employees can achieve their goals, as a partner promoting harmony and
mutual prosperity with our suppliers, and as a navigator of richer lifestyles
for consumers.

A

WEHJ: LJJ ®*§*$ “Sanpo Yoshi” as a business principle

INRASE UNRT I —F) F ORI AR O EM TH 2 =H KLDREEE/N\RAIZELEEZ DDNAZS|EH# ) HEgLL
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Ever since our founding, the Sanpo Yoshi spirit that underscored the business practices of the Omi Merchants has been
irremovably woven into our DNA. Put simply, Sanpo Yoshi means to do business in a manner that pleases both the vendor
and the buyer, and duly contributes to society. The Omi Merchants were nationally oriented when it came to marketing;
they did business all across Japan by building a nationwide sales network around a main office. Integral to that, they
believed that earning the trust of the local community was paramount to moving into other areas, which led them to the
Sanpo Yoshi principle. At Koizumi Seiki, that win-win-win mindset carries on still today.

BLUF&LL

Good for
the buyer

RUFLL
Good for
the vendor

INRTIL—T D3+ History of the K0|zum| Group

1716 @ EtH-J\RALHE.
(FRT) ST D1TE CERREEED) 213U D

eThe company’s founder, Tahee Koizumi, begins
dealing in linen cloth (as part of the feudal economy).

1871 O NRT I —TIRERBIETF. 6RBENRIBINK =
(@54) FR- s D 1R 8] (RIE DAL AEM) [C[IIARERK
Gl EHIE. COEE[RIFEDIEM]I N TED

eThe Koizumi Group marks its first year as a modern emerpr\se
Shinsuke Koizumi, the sixth-generation descendant, opens the
Tachikiya Morinosuke Shop in Bingomachi, Senba, Osaka (current
location of the company’s headquarters). This occasion marks the
emergence of our “founding spirit.”

1943 @ AT EMA S ZRIL
(BB%118)  eGoko Seiki Kogyo Co., Ltd. is established.

1946 @1 BZE[IINREFKRISI] Liit. BRZRE T DR EM (EIR
(@21 8. *éﬂ%%é!)@*l* HFELLCEHR, 20%. HHIV0,
BHAN—T ARBE BRIV RBENEBEEA
eThe company is renamed ‘Koizumi Sangyo Corp.” and is
reconstituted as a producer and seller of instrumentation (wiring
accessories and electric heating devices) that uses electricity as
its heat source. The business is later expanded to include oil stove
burners, oil stoves, gas apparatuses, and lighting fixtures.

1962
(E83037)

1966
(E8%041)

1971
(883046)

1976
(E8%051)

(EB#055)

© REMFTEREERFIBUIAT RS A P —h'KEwh
*A hair dryer marketed and developed for household
use becomes a huge hit.

O REXFRYIDENK DEF BN RE | ZFHT
eThe company introduces “Keisetsu,” the furniture industry’s first
study desk incorporating a fluorescent lamp.

o FEBHMDBEICPTLWL BRI +EX T IXDIREREZ DI
FEN AT —F AT =HT
eThe “Rider desk” study desk is introduced featuring a
child-friendly incandescent and fluorescent light fixtures.

O R (TERIIREAIIVINEDEWV | ZFHT
eThe company introduces the industry’s first

“Shiki-no-tsudoi” furniture-style kotatsu
heated table.

O N\RTIL—TFDRIFENT0BFLTR. f7472'77tAJ¥ﬁm

eThe Koizumi Group celebrates |ts 110th
anniversary with a “takeoff party.”

VRSN E4E DERIL  (Establishment of Koizumi Seiki Corp.)

1989 © /|\SREESE (Fk) DRI EICKY BBEEAIICEI DEE. L
(FRETT) UBRHEBEABICBIDFELCRBREOZEZDBL. [1INR
MEMI A 2R (BEAR2EM) 4B KX EXEZRHG
*\With the reorganization of Koizumi Sangyo Corp., Koizumi Seiki
Corp. is established in April with ¥200 million in capital. It
incorporates the sales departments of the Trading Division and
Lighting Division.
1994 OREZMICTE LTI 7R (1994F / FAUI VI —F IS,
1998 1998%F /N T4wIE—F2R8)

g
(FrL6-10) o Offshore fairs on luxury cruise ships are held. =
(Orient Venus in 1994, Pacific Venus in 1998) [

1997 98 /Rl (BN T

(FERE9) *|n September, the Koizumi Seiki Building is completed in Soka.
2000~ @ 2EETILAN—T BYRMRNTR
2004 - A4S (20004) . REAA-

(FRI210) 5% (2004%) M
eDistribution centers serving the entire nation begm operat\on in
(Authorized Economic Operator) (2001).
as ALPHAX. KOIZUMI Corp.
the “Life Solution 2008” fair

Nanko, western Japan (2000), and Saitama, eastern Japan (2004).
I 2007 o NRASBHA R DOEZFRBLDBIRIIL.
I 2008  e/J\RpiEs () IS 20BFELRTTY

® AEO (REEES) DAREZ(TS (20014) @
AEOQ#]
(FRE19) FIVIT7vI A 0A = (#) 3831
(¥%20) “LIFE SOLUTION 2008” =R e

*The company is granted approval as an AEO
*The Koizumi Seiki Business Development Department is spun off
eKoizumi Seiki celebrates its 20th anniversary by holding ¢

2010 ©SO140015REEES (A5%t)
(FRi22) #ISO 14001 certification is acquired. (Head office)
O IS IH A=/ RIvIT Vv AV FIDLEERYNTVCM

*The 1st nationwide TV commercial of VIDAL SASSOON Magic
Shine is launched.

2012
(FRE24)

2017
(FR%29)

2018
(F£rE30)

(5706)

2013~
2016
(FRE25~28)

O [TRXTRSA YV —] CHIDHHEBHERAEN
eThe 1st press release of the Bijouna product line,
“Hair Dryer Este,” is launched
® EAE 759,300 H(ICIEE

eCapital is increased to ¥593 million.

OISR/ )T SA V=TT,
KevhERERS (201345F)

*The Philips “Non-Fryer” is launched and becomes a
huge success in 2013.

® 1 X=T)L— T (INREESE/I\RALER) TS5V RRIET (201 54)
*The Koizumi Group (comprising Koizumi
KOolIZumMi

Sangyo Corp. and Koizumi Seiki Corp.)
launches a public relations campaign to N
promote its newly updated brand (2015). —BOSFENBD

O N\RT ) —TRIE300FFLR T

LIFE SOLUTION 2016B8## (2016%4)

eLife Solution 2016, a fair to celebrate the 300th
anniversary of the foundation of the Koizumi
Group, is held in 2016.

o TEEHMI\RME (B8) BIRATZHMER (20165)

eKoizumi Seiki (Hong Kong) Limited is opened as a Hong Kong
office. (2016)

o RYIChESHH [F12RB (R BEARAT)] ZFHHR

eKoizumi Seiki (Shenzhen) Limited is opened as a Shenzhen office.

® /J\iRpliEs (KR) BITI30/E 6

eKoizumi Seiki celebrates its 30th anniversary.

® 1 AR

eTokyo Head Office is opened in January.

AN IL—T [IHE300) 4

306

INFETH INHSH

\QAnniversary s

098 WRBEMRIDEYY—FER

*Tokyo Office R&D Center is opened in September.
e HZEmt Y R

eUrayasu Distribution Center is opened.
o BlE@Emtz s —F

eAmagasaki Distribution Center is opened.
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Koizumi Seiki’s Business Model

IEBIE A—=D—HAEEIEERE

We are both a manufacturer and distributor.

Rez O

MBI —T T4V T EIHDSEE - ARZITVERIET DT SYRA—A—RE BRANDEE/A—H—TSVRD
EEZRIRVERTT I BRIEBERDNA TERINTVEIX—A—ENRY ST —TT . ZLUTC. BRANCHITZEELERIAE
I THY . INSDERERL BN BIC7Y - BERIEICRUNKTEVRZRET 5 ENRADRHS TI,

*.L\TCBD“ “ié :t What we can do

==l EmiEET]

Extensive product procurement capabilities

55&* )( — j] = (QOverseas manufacturers

BHA—N—DFEEDFFBTDT SV NE

Discovery and penetration of overseas brands in the Japanese market

TA4IT7=I V=IRANI=L F4UTLYIR
‘TCL -RAL RUVIXAN PUH— -AVIT—
JUY AXUY -XZTLvY et

-T-fal -SodaStream -Dimplex

*TCL -Nestle -Drink mate <Anker -<Conair
‘BRITA -Melitta -Nespresso etc.

S 2e i np AN =

Distinctive

XS seauy

RSA V= AT77A40VRBE
DAF T PEGZERIDC XY
APIRTERECTTA VT Y
T AARXZET S VROEDA
7_'j\U—Z‘-‘§-o

Our lineup includes hair care
products such as hair dryers and
hair irons, as well as men’s and
beauty home appliances. This is the

mainstay category of the Koizumi
brand.

BofeX—H—8RIS5—T7T,

We are both a manufacturer and distributor. As a manufacturer, we do our own marketing activities, then plan and develop
products under the Koizumi brand, while, as a distributor, we represent and sell brands of well-known manufacturers from Japan
and abroad. We are especially skilled at finding and procuring good products of other manufacturers, arranging them into
marketable formats and proposing ways and venues to sell them that stir demand.

73V Em

own-brand products

E |7C_|)( —jj — Japanese manufacturers

B mD#H L WMIEFE R LARFERE S &K URISHLA

Discovery of new values in products, sales proposals and market expansion

L0 -)NO¥ -TOTO -735YyY -9=9
74> -b3IRZ SANEI - 7S5=wT
TARY BeLRY I H— etc.
-Omron -Paloma -TOTO -Aladdin -Tanita
Alinco -Toyotomi <SANEI -Arromic
-Aiphone -chinavi -Tiger etc.

EEl EE Cooking
BLRFEYI7ZED—X
SF—ZHRDIC HMEDORRAE
B&oE U IR THEEZEF]
[CTDRERBZERRELTL
EX

With a focus on toasters, which
enjoy a high market share, we are
offering cooking appliances that
make life more convenient through
our unique perspective and a little
ingenuity.

BAHRGHREFTVIE O

Creating an influential sales network and sales floor

sz o<

POS development

[%ﬁﬁwﬁwt%%wmﬁu%ﬁﬁﬁ]

Proposals of effective point-of-sale formats to large volume retailers

o =HZHET 2 EXRIAH

Sales network covering the entire country

o ZELHREmZET Y —hUILSEVIGRSE

Sales floor solutions with an assortment of products

0 4V FIYRBRIBENRIVIERL Y AT In

On-demand sales promotion panel creation system

é ﬁﬁ Seasonal

BEEEDEY. EXAN—T
EORY. IF7IVEHRBITD
CETETROEHNICDORD
FI,

Using summer items such as fans,
winter items such as electric heaters,
and air conditioners together can
save on electricity costs.

EBRI A IVICEDBIEINRIVIRTTV GRS

Proposals of effective point-of-sale formats that match current lifestyles

EE DB IERTEH

Nationwide influential sales network

o REFFIE o h—LtEVy—
Electrical appliance stores Home improvement store

O T4 ANIVRNART O B A—/\—
Discount stores GMS

o RSyITAKNY etLIrYavy R”E

Drugstores Multi-brand stores etc.

03 KOIZUMI SEIKI Company Profile

——R[CEDLEEHEMNRIL—H
Specialized routes by area of need

o ERIL—b o FF|ELEIL—b

Liquor retailers Social services

o NEIL—b BEFRICELEIL—NHEFRE

Caregiving Other routes developed by product
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Koizumi’s Manufacturing Strengths

FENEE/DLDIIDBEFNS
KOIZUMI&E Ga.

Born from creative ideas and manufacturing capabilities—Koizumi brand products

CREHDUDE/ DK ESHERBDRA VN

Points of unique manufacturing and different ideas

EBERBICHITDFHUWSATRIA I ZIRE

Proposing new lifestyle ideas with home appliances

KOIZUMI

__EBSEBNSS

RER . ROERDEHTHY. IUTWTHDIRT .,
REEICTEDOTERLET, SETOETHIERICEILT S
HREZIERLET

Pursue quality as a top priority
because it is the most
fundamental requirement of
products and services.

[:l YF,J_H Pursue functionality that is
or) 7y simple, easy to understand and
4 A'L"j J makes life more comfortable.
EQSEIoNuSe;
— ) Ry ~
TIAJ

DeSIgN

RBEFEEMBTED
EVWAZEERLET,
Pursue ways to use products
that consumers find easy to
eam and master LTI LI BB C T 12D T
FHA U EBRULET,
Pursue designs that are highly
practical from a lifestyle perspective.

EEERRT,
AROMEICRE o oBIEREET
RHtTBIEEBRLET,

We seek to offer a reasonable price
that matches product value from a
consumer perspective.

A R=DREEEH Quality Management

AE=FAIRMIHEEEIC KD IBHRDAFLT.
ENEmEZHRBIFUET,

Ensuring consistent quality through rapid communication and information-sharing.

BHTSYRERATNE CORENVCEETEICHSITHMELIRET.
BERDAEVHUEHEICKDAREGRZEF RV HEHS DN

We employ thorough inspections in the development and production phases to identify problems and create a system to prevent
defective products through improvements before the launch of our branded products.

SEHE .
CERENE 2 EENTE soure 2| EERERTE 0 SEISUBRE 00 HERE 0 SUANRE
Planning Quality / Assessment before / Meeting to Judge Assessment of Mass production Outgoing Receiving
Assessment Mass Production s Productionagifls Mass Production Prototypes inspection Inspection Inspection

I\RAESF BRAREEE (BLRIE) ORNREFDBE@mICIE.
PSEX—JLIFRIICERDE=EREL LD N —IZBISLTVET,

Koizumi Seiki has obtained the S Mark, a voluntary third-party certification separate from the PSE Mark, for products
subject to Act on Product Safety of Electrical Appliances and Materials (PSE Law).

SN—IUl. BERARLZEEZHTL. BREGDREEDICHDE=EREHETI,
SN EBEIHERBIF. E=EFAHEEICFH>THEARN U THEORESEDOR BN THONTVBIITT,
The S Mark is a third-party certification system for electrical product safety that complements the PSE Law

Electrical products with the S Mark are proof that product testing and factory quality control inspections have been
conducted by a third-party certifying body

05 KOIZUMI SEIKI Company Profile

SATV—=VICHOBIEREULEZRSE

Offering beauty for different times in life.

EEY—VDEKE. A TAIA)DZEL7ZARD DBIHEICHER  BERDEL(TINA DR ULT

PTLET Wb ZEE—IC. WERELEERELE T,

We maintain a finger on the pulse of lifestyle trends that affect our everyday lives. By emphasizing convenient and user-friendly products,
we remain a step ahead by meeting consumer beauty needs with optimal products.

MONSTER/U—X Salon Sense¥U—X UteyhI75o3vU—-X Men's Beauty>U—X

MONSTER Series Salon Sense Series Reset Brush Series Men's Beauty Series
KR CTEOTHEDBEZIRSR
Cooking Tools to create a satisfying food life.

HLDEEICRNT CEDTERWVFIEREMEEE - T 01 V- BOBF 2RI DD P TRFRKRELC
7z EEFEFEL. [RULENBFESCDISUDRE]ZTo>TVE T,

Kitchen appliances are essential to our daily lives. We have selected a wide variety of high-quality products that excel in terms of
functionality, design and convenience. These products are only available from specialized domestic producers who have acquired extensive
expertise. As a result, we help realize a richer and more enjoyable way of life.

)

N—RA%& — Toasters L>/3) Microwave ovens SEUESS Sake warmers S=FH— Mixers

=80 URZF D REFZE B ZIESE

Seramiel Creating comfortable spaces in every season.

HEEEDOREE ZE2HDHEAEFIC. -V TEIXR ZTUTORBLZETHDTE,
HIKRIBE 2R - D RE(CEDMN <ECRUIZEmOBFE C. [REZBDIRR]Z1ToCTVE T,

As we seek to enhance the comfort of our living spaces, it is essential that we focus on clean, safe and energy-efficient appliances. With the
development of products carefully designed to be environment-friendly, while offering health, safety, and peace of mind, we offer products

for more comfortable spaces.
a l 28 BCL

UEY O RERE Lvingroomfans 7y N&ZT —) L Hot & Cool BLAN=T/E =5 — Eectricsovesheaters EESTTERD Electric blankets
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Overseas Manufacturers and Their Brands

HADY =T vNIFHULWI S VRZREIT,

Introducing new brands to the Japanese market

BL4DLS5LZELE .- - HRD [Em] ZieE

We take pride in offering “world-class products par excellence” for greater enjoyment of everyday life.

Vidal Sassoon
Beauty Appliances

SASSOON

TOOEMERBRNSEFNY—ILT
YOYDRIAUY T EFEIC,

We offer Beauty products

that incorporate the experience

and expertise of pros for easier

salon styling.

51 60NEL L TRENTVS Q
BHRSAbDITO—/NILITSUR,

This popular global brand of batteries and lighting
products is sold in more than 160 countries.

Energizer === ]
L

TCL

TCLI&. GoogleTF LE HE&EHEFRTOP1,
PERUFREEDOREREX—H—,
TCL ranks as the world's top leader in
Google TV shipments, and a
world-renowned China's leading home
appliance manufacturer.

© sodastream

tRA7HETRAZ I RN 1 KRBTSR,
1903 FRIZEDRBAKA—N—DINAF =7,
The world’s No.1 sparkling water brand that has

distribution in 47 countries. History pioneer
founded in 1903.

T-fFal

R THHTHORBENIDTSA/Y

V7EFPL. FEEEDOHER Y T7No.1
X—=N—([TIFNE LT, THITIF/NEYIZKE,
AEREOHRNBNY FA—H—TH

HIET,

Inventor of the world’s first non-stick frying pans and the No.1

brand in global share of cookware. Also a top global
manufacturer of small kitchen and home appliances.

~~

GCOVACS
“—~ ROBOTICS

IaNyI RS, HFR180HET3,800FHHU LICERT
NTLBT—EZRORY MYRZERFE-RIET ST 0—/\NILE
RTY . AIZE27F 2R 2+ (S, [Robotics for Alll&WS
EY3V0HE ORYMEBUTRUEZL DAL PR
ICE#tT 2T &ZBRLTVET,

Ecovacs Robotics is a global company that develops and
manufactures service robot products used and loved by over
38 million families in 180 countries worldwide. Now in its 27th
year since its founding, the company is guided by the vision of
Robotics for All, with the aim to contribute to more people and
communities through robotics.

Cuisinart ,%m o H_,.

TOOEBPRECKIHINTERLAEREIS VR, 7—
RFOBYT—PN\YRI VYT —REHREETIHIN
TVFETY,

A kitchen appliance brand that supports both professional and
home cooks. Cuisinart’s food processors and hand blenders
are known and loved worldwide.

|-
- ¥ \
-Ariete_ | e |
ilgeniodelacasa = _
TALVYIEFNOT AV HEEBDICEBNRE
RX—N—TIHREZF VLU TRIA Uy a(TEHL.
BHOETZENCTDILZBEBLET .
Established in Florence, manufacturing home appliances

with superior design and functions to make everyday life
fashionable, stylish and fulfilling.

GoPro
[ 1 [ |

GoProld77vavAXSitRY17No. 10D
U=F4VTHhYINZ—TT,

GoPro is the leading company with the top
global market share of action cameras.

drinkmate

RUZIAA NMITAUDZ VAV MFERRD

KA DEREFD BIF I DIEE DREBERRNCTES
fE—DRBA—H—TSVRTT,

Drinkmate is the only home beverage carbonation
systems brand that originated in Michigan, USA
and can make beverages other than water into
carbonated beverages of your preferred strength.

AN

X

Nestle. Good food, Good life
EHINZRERR - UVTILRAEEELT,
HEREMRBIERHMRE TR,
ATEVRKI—E—DNAAZFELT
BARICRELTVET,

Known as the reliable Nutrition, Health, and Wellness
company, Nestlé has grown to become the world’s top
company in the food and beverage industry. In Japan, Nestlé

is known as the pioneer of coffee machines that use coffee
capsules to make coffee.

12 BRITA -l

HFRYID AR MELRKEEBRITA,

HHR70HEU LOBEMIHTITUT D i
T4 —EBUIKDEBEREINTVET,
BRITA is the world’s first pot-type water purifier.
BRITA's filtered water is enjoyed in more than 70 countries
and regions around the world.

BRUEAIIERS N0,
NFFTEFNDFVF URETSUR,
The No.1 North American brand for electric pressure
cookers, a kitchen appliance brand from Canada.

(BLACK+DECKER)

BETEPIU—ZUIVY—)% # —
BRT2IO0—-/NILEE, g =
BRETERNBNITIIVIE L
HRSETRVFHEZETLET,

As a global corporation that develops home improvement
products, including power tools and cleaning products,
BLACK+DECKER’s high-quality, innovative product designs
are highly regarded around the world.

CDimplex’

1949 (A FURTRIEL. HFRTH)
HTAAIE—I—EEBREIFZHIC
EDHUEROBEE#EX—H—.
Founded in the UK in 1949, this global
heating equipment manufacturer was
the first in the world to introduce oil
heaters and electric fireplaces.

ANKER

FIYEERBICBVWTREPBEERGE
52 100HEU LTy FISADERFEREZE
#E3AnkerZ IL—FOBEREN.

Anker Japan is the Japanese subsidiary of the Anker
Group, a top class manufacturer of digital products with
sales in over 100 countries around the world including the
US and Japan.

aarke

AVI—FVFETIATYV )L,
EUSZBDIBREDO VSR
BRRATVUVR DY —I T,
From Sweden. A premium sparkling water

maker in stainless steel that requires no
electricity—simple, ecological, and sleek.

'NESPRESSO

KATLYYIR1986FICHT LRI —E—
VAT LWEHT RIEHR82NETEEZR
BIL. —MRREE. [ES. 4 T4 ARBREHARTH
BUXRZEEC.EITFIHALTVET,

Since its first introduction of simple but innovative capsule

coffee system in 1986, NESPRESSO has been increasing
users in more than 82 countries worldwide.

HRTIHTR—/N—RUyFI—E—2EE,
REAI-E—HKENSEBHAI-E—<IY
FT/RSI—E—FEA—D—,

The world’s first inventor of paper-drip

coffee. A coffee specialist manufacturer
handling everything from home-use coffee
equipment to commercial coffee machines.

RAYTIEERBDTSVRIISEL,
SATRAIAICE IR ERELTVE T,
Selected as Germany’s “BEST BRANDS”
Miele offers vacuum cleaners that are

perfectly suited to your lifestyle. &

~>»DOMETIC '
RXF 4D dEREBRBTAVES—P
FPOUNRT7HEZ100HEU L TRHAL.
RERESUZEX A5 0—/NIVEETY,

DOMETIC is a global company that

supports comfortable living, providing

premium wine cellars and outdoor

products in over 100 countries.

[]
@ Segway-Ninebot
BHFYIR—ROU—F 1Y THVI
T, R2250E S i TR E
T, MR TY VT B [
DEFICAEBE(LEDSLET,

They are a leading manufacturer of electric kickboards.
They have launched products in 225 countries and regions
around the world. The company’s advanced technology and
design transform everyday life.
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Finding new value from the original function and usability of products

ERX—H— - TSV REZOHRME

Japanese Manufacturers and Their Brands

RmDAROEREPEVEEFI S FTULMIEZFRE R

HLDLS5ULZRELE -BAXROD &m] ZiESE

We take pride in offering top Japanese products par excellence for greater enjoyment of everyday life.

JAGUAR. |

BEF=VY, AVE21—IZI, e
RSV VIBRERERS Y V%

M9 )VICEBRALTVE T, -
We manufacture a comprehensive selection of household

sewing machines, including electric, computerized, and
embroidery sewing machines.

TOTO |
BAESEETIRBO YT EREY, |
RETHEEHN2022668(C

60005 &8%Z%MW. V4> 1LvbD
EZHSTOTODEREFTY

TOTO has a large market share of warm-water washing toilet
seats commonly known as “Washlets.” The cumulative total of

seats shipped as of June 2022 exceeded 60,000,000.
“Washlet” is TOTO’s registered trademark.

Paloma =

RERAEREHKIEBKEE. FFAERREE B KEECS
BRI CERERRHEIIICRUBATOET IR
[ARICHBEZDLBEV ] [BHDH IR D DL BHRE
T VWESLESREIFLTLEFT,

They are engaged in the manufacture of a wide variety of
high-quality products, including kitchen appliances and hot
water appliances for home use, as well as hot water appliances
and kitchen appliances for commercial use. Since their
founding, they have been committed to offering the joys of
cooking and the comfort of hot water, so that their customers
can lead comfortable and pleasant lives.

SANEI

BLDKFEDIT AT LDRBZECT,
AEKDENWSHDBEFZRIEURRITTVET
By distributing various kitchen and bathroom products, we

will continue to devote ourselves to building a better, more
hydrating relationship between people and water.

EREBERARBEEA.
BEEZEENCEATLL o
Changing the air, changing the
environment, and bringing
abundance to the future.

AR

70D TAVI—TKY
—fh. =2 —yavetFa
UT 1 DLl CRIDVESRBIT U
FTVET,

With more than 70 years of experience offering intercom

equipment, Aiphone has earned the public’s trust for its
communications and security technologies.

Hatano

BR7STSI—rx7Nol,
BEBREERRZERTTL VDX —H—,

They have the top share of the bath circulation adapter
market. They manufacture bath-related products.

TANITA

Healthy Habits for Happiness

RIEDEREED/\—hF—&LTR

W EBRVVAIERET. 9 = 9 [k {AHERET

ZZ OB CY I 7 HRNo. 1%

#EOTVET,

A body fat monitor scale is a useful scale as a partner for

family health checks. Tanita has the top share of body fat
monitor scales in the world.

ALINCO

ERIEHE, 91 Tyb BRIEHEIDS
BLFTOERBZEN I ILICEEALTVET,
We manufacture and distribute a wide
selection of products that promote

and assist health and well-being,
weight-loss, physical fitness, and

mental healing.

Abdidin

AFURTHELUTIORE. EhSHRBEE
RZENTELDARDDERERHFITTNET
Since the company was established in England
over 90 years ago, we have been keeping
people’s hearts and bodies warm with reliable
high-quality products.

Arromic

19865FRIZ. MEDEIHFE T v —
ANYRZUSH, EFDNKVENCRDHR
BI<KWICRUEBATVET,

Founded in 1986. Arromic makes shower
heads using original technology and other
products to enhance living.

VKBRIAX

HR-BHEOIRILF 5.
BRUHRHER - HiFPT—ER

EMATRHLTLEY, -

Osaka Gas supplies gas and electric power as well as gas
appliances, equipment and services.

SATOSHOJI

FUIFILDERZFCH. FYFUII7,

BREGEEFAREREZMIFEOTNET,
We deal with household goods, including original
products, kitchenware, and home electric
appliances.

@e-ﬂﬂeﬁ%ﬁ

AL DHDORERICEMY B
TERORFEZEELTVET.

PIP Co., Ltd. will continue to contribute to
people’s physical and mental well-being.

Chinevi /
[BHOESLICRDE| ZIVETMI B 7 )
RBSROEHL/VRAFIA—IBE .
DREAERKERD. BLUPNE—-TY b\
BT ORBERBLTVET,

Based on the concept of “providing daily peace of mind and
safety,” Chinavi provides household medical equipment such
as fetal dopplers and pulse oximeters, as well as baby and
maternity products.

OMmRrON

F—=LRXDSIAVININIATET,
EERNUI—Yay THEEEIC
BIFBFETEFRIMESZECH.
SEIFR R ERHELTVET,
We provide a range of simple and convenient healthcare
products for daily use. This device is available in a variety of
models including a cuff type and a compact type.

0} KYOCERG

Us—EDBHTEEXRZRM.[BE
HRICED[RE | ZRHUEITDIEVS
EAAHOBE TOEIFDSREDIF
ETHEILTZND—Y—)LZRHLE
I3&ET,

The successor of the Ryobi power tool business. Provides
innovative professional and household power tools based on
the concept of offering optimal usability.

TOYOTOMI

HRTESINTI100HE, BIHRGEHKEES. mmnm." J
RERESMEA—N—EUTHICERE \i e
U—RLTWVET,

A household appliance maker offering its SFE
products in more than 100 countries, Toyotomi L ~

has become an industry-leading maker of ) }
kerosene heaters and household appliances. —

Cleansui

FREEFFKEFZBLUC. KUEHTR
EFREDWICERLTLEET,
Cleansui will continue to support the development of a richer
living environment by manufacturing home water purifiers.

-~
[ 2

& Wonder cﬁef

1951 FRIZDRERE.READS

EBAFTOENREPIA—N—,

Founded in 1951, they are a cooking

appliance specialist manufacturing

pressure cookers, ranging from
household to commercial models.

gnte
L }
Earch g FARTH WALKER TRADING
Walker
Trading

REEDAIVARRNTED AV U FLERS- i
FYVVKEREZ. EBEANSRERET.
ARICEDETEZHRALTVET,

Develops a range of ozone generators and

ozone water generators that remove odors

and combat viruses for both commercial and

home use.

|IONIC

RAFAAF Y ClRIBEZRE-'YILYIL-taE
AFAF-ORRAVFUDAFVET S V=R
HLTVET,

IONIC toothbrushes use the power of negative

ions to remove plaque, make tooth surface
smooth, freshen breath and stimulates gums.
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(RO M=9)FOF1—AN

One-stop Provider of Customer Solutions

EERERAOERED /IN\DT. el FEUIE IS EIRE, & exibitons  |iFE CREATION 2025

Proposal to create optimal stores with an abundant selection of products and unique know-how
(E,—_T-\iﬁz Number of exhibits)
=Rl ] .='_|=L = — = M= nh T2 S5 e 14N - —
I REREX-TUBEIA0— 237 ZA2TM4 AZHBDEXRZEDIR HER—L VT4 2,0007 154

Flow of Koizumi’s unique system that offers business proposals and follow-up sales support 7°U R“.L\I-R_”I FHER6007 A T L)
Tokyo Dome City Prism Hall 2,000 items (600 new products)

( HEX—H—21 Number of exhibitors) ( SEZZHM Number of visitors )
b675vk w775 1,200A

66 brands (7 new brands) 1,200

TR TS

=R

Rapid
deployment

] n
HE

Finding
a new angle

AR{E
Y=l
Sales promotion
tools

fixi

Problems
Challenges

TUEOG REOERE RERYIVOORETE - RIEY—ILORFE HURIFFTEZN DR

BLOERTHODNS. HE  ABRT—VZRACEEEBR TUEOREZERIBZLD FLOERICEDE.BHT
BEROFTEVEONG-FEZ  OYWOZRDIT. . EBRICE D, KIHRNGREY —ILZE BN AERUF Y TIVED
FERUEY, BIeRBERTVSBIKVERE. BLOEHICEDE. FVTFY  REY—ILT. FIBERERIC
VRTHFEHIELET. IS5k,

S SR UEEEEOMESRC = —XZ2WEICES R . BEITEINAE DRFTITLITIE -

How can we accurately grasp the diverse values and needs of today’s consumers and bridge them into purchasing behavior?

Challenge

Identification of POS Development of effective = Developing sales Rapid deployment of
troubles / issues solutions promotion tools tools to sales outlets

W ~ ~ — A hy-dri h id
I—Ty N [EFNGBIRINEBHBET TO—F g omdasononone choce

We identify troubles and issues  We find a consumer-oriented angle ~ We develop and supply more  Quickly set up the sales floor with
that the customer has at their  that captures seasonal themes and  effective sales promotion tools on  on-demand sales promotion tools
point of sale, from our daily sales  proposes optimal sales floor demand, tailored to individual that are reviewed and created
activities. creation for each product. stores, to solve challenges on the  in-house to suit each individual
sales floor. storefront.

@ kb TYINTUG LTy,
_&%mf&ﬁ'

EFBEOTHNY—ZRA. [RfdhEIRE|ZEBLT.
“BATRDITTCEATE "B RB [EHNGEIRINEFEE
XRJUTHERE - SOMBRECE HRTESZE/ TN B TROIL"RENBE DB PTEIICDENS
By capturing consumer behavior patterns, we guide them toward autonomous choice through nudge marketing,
allowing them to feel like they found and chose to make the purchase themselves.

*Nudge marketing refers to an approach that motivates consumers to purchase by creating
the feeling that they’ve personally discovered something that resonates with them.

' = ” s ZHREEHK D “C =R DR DIFJ5 Finding the answer in an age of diversity
TIBOREER WWORRDShREY - ARy —IUER BRGTTIRIS L =L OB, HERNBIHEL. —DOBX TRENEVHEZNZNOBLCEURLENS
i i indi Developi | i I i - S P \ - s S — S ~ m
e R DR e R B RS CIRT S AR IS S £R 1SN SERE
With concepts of happiness and values diversifying, and in a society that resists being tied down by a single answer,

we provide empathy and insights that respond to each individual, thereby creating an environment in which
consumers themselves can find their own answers.

*ﬁ%ﬁ\ E&% Checking and improving
HEFD - —AZRA FTUHETRIRI DL TREICORIFET,

We identify the needs of the customer and articulate them on the sales floor leading to sales. _‘}\U (1_'_ (() 0)% 6 Ld)%z o
B2 HULLELDZERR
=] =1
T ; i ilei The answer to each person’s way of living.
’J \E&%Eiu % rh w w 3 j wi&? Three Key NUmberS tO KnOW KOIZumI Selkl Ch\gorsing one’s O:Nn ha;\)l\rlair{essm LiFE CREATION
OBURW\TZ A T Ln 2025

Product items: approx. 36,000 E W ° igﬂ)( —jj —1'%45;@:% N :l /r Z“E 7“5 y Rﬁ%%gﬂ__\
i = % N 3,9~ N
gﬁé\lggg%mm Products from Japanese and overseas manufacturers I )JJ%E"J 7&,‘5% o 7°|:| F—3I/3 JG)?"‘EB’@? . /E%%/\T 7°|:| _9’-0

Eelt o o housina related product and Koizumi-branded products are on display . . . .
xeluding components, parts, and housing-related products We reach out to consumers through carrying out effective advertising and promotions.

OFEIERLINES] -
Successful sales floor cases: approx. 1,500 %E**i
1,500 == e SR : L
¥20244FERH4E "Results for fiscal year 2024 He:glgf(:ice ZBLS ; : ; FLECM
N — transit ad ; S B/ / J TV commercials
O—ANZEfEFT LS Showroom ransit a : ’\ commercia

Net sales per employee: approx. 230 million yen

w2.3EM

% 2025838187 *as of March, 2025
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JAX=ZDAMT]

Human Resources

VR EE ClE . RRIFMBEADEZRIR T DESLEZITVET,

At Koizumi Seiki, we look at our company as a platform for our employees to realize their dreams.

—HED I ——RXRTrvbDRHZBEIEL.
[PV E] ERUEVWERER]ICAN > TFr LY I TEBDRHTT

Koizumi Seiki is a company that allows us to address the targets we want to take on and achieve in order to provide

newer and better user benefits.

NN ==

BE RS
Kanamu Hamatsu
RAFAERER

Kansai Sales Department

INH'FhDILE

[EXHEOEREER]

What | do
“Propose and sell electrical products”

REEREPT A AND VAN [CBREREZRFTI 2HEELT
WET RSA P—E W ofcBESRENS I —E—A—H—LL oS
FERBLEMBLVERZERIIR>TWVET , B4 D/EE) TS [5Eh
MHEBELTV2EEVIERZEREL C. ZDRBEZHRT IO DIE
FRERZTOCVE T FICEALCERZ 1B THEGENDELD
[CTBIcHDFEVIZEL. BB BIENDEREANDEEICIT>T
W&,

My job is to sell electrical products to large volume appliance stores and
discount stores. | deal in a wide range of products from beauty care
appliances like hair dryers to kitchen appliances like coffeemakers. Every
day, | find out which products and what information my customers want and
make proposals that fulfill their needs. Then, to help them sell more of the

products they introduce, | set up their point of sale and instruct their sales
staff on product features.

M B5EE

Moeka Ueta

MRE—EXE0

Kanto First Sales Department
INhFhotsE

[RERRBDEZE ORFTERNDTIESR) |
What | do

“Sell home appliances
(propose products to retailers)”

RREECHIREBEPUSHKIC RFTEREBEELTEANA—N—E &R
EKOIZUMIBEGR7ZIRTE S 2EXEB 2L T VR T BHEDHES
AN TRBOCEARNZLUICY EETCOERORRAZT > I2ULTL
F I SEVBEVIFHERICIT Tl BFEAmE X B NI
TVERIFBED BHEDHEIALMBRUBNA DT >TVET . &
fe . ERNICEROMBRZREL. IBHEDHESAICERD TP
VIS TV B R DRI B HEANTVET,

| sell both Koizumi products and those of other manufacturers whom we
represent, to home appliance stores. That includes introducing new
products to their staff and setting up store displays. In setting up displays, |
consult with store staff so that not only new products but existing products
look more appealing to shoppers. | also conduct periodic product

workshops where my efforts are focused on turning store staff into fans of
our products.

11 KOIZUMI SEIKI Company Profile

T P

g Mikiya Nakano

EEEFES SV

Kanto Area Management Department SV
INhFhLE
[BHtEmORTEERDBEE
74#0—-7v7]

What | do

“Create ways to strengthen sales of our products
and follow up with them”

KOIZUMIZ'S Y RO BRI A Z BIRIC. B ERODIRTTHEE
BRI OCVERY, MBIERPCIRTTT — Y Z0 /&AL, B384
BLH(CRIBIRER - BRERZT 212 BRDOBHIZELTA DN,
BREEBRNBRWERZRRITDIEDHHIE T BEEDFH T,
BHEGN I —EBHEROFITEY . EEELEOXRECHERND
ZETPUNVERLUTVET

Aiming to strengthen and expand awareness of the KOIZUMI brand,
| promote our products through various sales initiatives. By analyzing and
applying market information and sales data, | collaborate with sales
representatives to propose sales-floor layouts and product strategies. | also
conduct product training sessions for key clients to highlight the appeal of
our offerings. | find great fulfillment in seeing these efforts bring our products
to more customers while contributing to the success of our sales team.

Pk S
Takamasa Ito
EmBEL

{ Loy Product Department
— TNHFLDHLS
? [ESN-EBRENA—A—FOEAN-EEIIX]
What | do
“Proposing procurement and sales plans for
J‘ products from leading manufacturers in Japan
and abroad”

ERSBEREE COBN - BERNENA—A—HROEAN -EEIIFRZE
HBUTWET o A—D—RE—HEIC. TEZATTLIRFESTEZER L. $
BRARPEERY Y INBRENZITIRE EBELIRICDI
TVET N V=D SEFHiEZ W 2V e BER BRIEUCE
EBABERDFITITE>TVBDHRFZRENI T UICBRIERI TR
F9,

In the Product Administration Department, | am involved in proposing
procurement and sales plans for products from leading manufacturers in
Japan and abroad. | work with manufacturers to analyze markets and draft
sales plans, and propose products to clients and sales staff—work that
covers a wide range of tasks. | feel encouraged when buyers say good
things about me and when | see the products that | have personally worked
on reach the hands of customers.

INRKEs CEI<,

Working at Koizumi Seiki

S0P EFHESI DR T Y 2—ILAI

Time Event

® 9:00

® 9:15

® 9:45

® 10:00

® 12:00

® 13:00

® 17:00

® 17:30

URSE FHFE Departments & Roles

it - 5L

Arrival & morning meeting

AR

Order confirmation

T 2ER

Preparing deliveries

B

Departure

F&Ko

Afternoon store visits

IRt BRESIEM

Return & report preparation

S

End of day

GBS

Store Account Management

SR (EA)

Procurement Business Unit

EEE

Procurement Management

Head Office Account Management

=3
AE
Details

ZOHDORT Ja1—LEBRZF—LTHE,

Share the day’s schedule and goals with the team

BIEHD S DEXAE - EERZHEER.

Check inventory status and order details from assigned stores

EEH(CTEYERHFAH

Load goods into the sales vehicle

1B3EHEEZERICKO, ¥=EAIU7IFHERIGSGY

Visit about three stores per day *Business trips to distant places may be required.

Br

Lunch

[EEINRICIVEREICEICERIL— MR,

Adjust sales routes flexibly depending on store conditions

IRt R SN P DES IR Z RS,

Report store conditions and provide work update after returning to the office

1IN SDEEEX—ILICEE. BHDToDOZF EH TRE,

Respond to client inquiries via email and summarize the next day’s ToDo before leaving

Example Schedule for Store Account Management in the Sales Division

E%EBF? Sales Division

ZNCIEIEES A—=N—=NA—

Supervisor

ﬁﬁEBFﬂ Product Division

F=388 (PB) A mEE

PB Business Unit Product Planning

ILER - AR (B E

Marketing & PR Planning

EC{EIH

E-Commerce Planning

%IEEBFﬂ Administration Division

EXEE

Sales Administration

EX1EE

Business Planning

THA R

Design & Development

AZE

Human Resources

Ve

Logistics Planning

General Affairs & Labor Management

TS« 5 I - B F5

Accounting & Finance

oo B R

Quality Assurance

RE R

Business Planning

B AT L

Information Systems

PRl

Internal Control
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INREEEDFHS

Koizumi Seiki’s Strengths

W%E‘F\ Domestic Bases

I REPREVI—ZRAZNETNCERESE. [Z2 - EBR TR [CBREIFLET

We operate large distribution centers in each the eastern and western halves of Japan, to make sure that products are delivered safely, swiftly and without mistake.

Q HLIRESRA

Sapporo Sales,

-

A RRAH
- = — 1 B E%m Tokyo Head Office
E BEERtYI— Sendai Sales Qffice
g Amagasaki Distribution Center o -
EAREZEM
Atsugi Sales Office
ik FWLESRET ABREZEFT
Head Office mi=ESz P 5 _
Okayama  Osaka Sales Office BEXm L
Sales Office to Area Sales Office |
ZEEERM RBEMRADEYI— BB ST
= Lttt SEES
Hiroshim?S%tEO%fsz ('\)lfaf?coeya Sales Tokyo Office R&D Center KantolArhalSales Office
Fukuoka Sales Yol |
Office %t Head Office

‘ SUNE

Takamatsu Sales Office! HEERtEYI—

L Urayasu Distribution Center
ERezzr @ F U U ReERtyy— y

Kagoshima Sales Amagasaki Distribution Center

Office ,ﬁSIEUDIZJS—
(o] 4 I

Urayasu Distribution Center

N o
) L—o %*i Group Companies

s G i = | V=1 == | U
A XR=ZTSURRBREDE T EEREEEHICER.

Leveraging distribution channels, we expand Koizumi-branded
and other lifestyle-related products nationwide.

DA RZTSYRERUSHE U B R .
BERT. TVYav Y I R EDFEF v L EDDCERFELET .

Lifestyle products, including the Koizumi brand, are sold primarily through mail-order and TV shopping channels

O7 I T7YIAOA AZHHRE  ALPHAX. KOIZUMI CORP.

PIWI7VHOR-TJ1 A=HHAE4

ZI/(X“EGDEEBﬂEFaﬁ Overseas business development

4 XZDEIYRRIZ, [
ESICTO=NVIETA—LRNEIRALTOEY

Koizumi’s business expands into a global field.

PIPHREND DA AZEBDRFTTHLOKOIZUMIZ S RORIHEAZBIELFE T,

We aim to sell Koizumi products in Asian countries and increase recognition of the KOIZUMI brand.

O/\MRAlER (BE) BRAT OHEH (R BERRAT
Koizumi Seiki (Hong Kong) Limited ~ KOIZUMI SEIKI (SHENZHEN) LIMITED

E@ﬁ{%%ﬁ: Affiliates

KoIzumMi

[ S8
I - L DTERIEE L] 2]

OINREEHMAS OJ4 XMtk &tt OIMNR7Z NUILFK &
Koizumi Sangyo Corp. Koizumi Logistics Corp. Koizumi Apparel Co., Ltd.

O X=RAKA S ok&=1t/NO—VEYT O/ R=7O0—IVIHRARH
Koizumi Lighting Technology Corp. HELLO LIVING Co., Ltd. Koizumi Clothing Co., Ltd.

O/ R=ZT7=FvIKAAH ONRHFAEH
Koizumi Furnitech Corp. Koizumi Co., Ltd.

13 KOIZUMI SEIKI Company Profile

‘%*ﬂﬁ%% Company Outline

g0 = % = BR 5=
= ) SRAESIRINEAL L o o
REFME - R—LEzYI—-FTARAAIV
N a2 = = . , 7. CRSWS T
#t ) £ AREWEER BKES REEEETE Bk EE AR7 -GMS: RSV T AR 13 &E
AP KRMPREGRIISTE3IE7S M A 5
= = iz e hi 1 B .%I_ N San o o
i I R (1989%) 1A 19H ERSERR B E17 DN F T T IS N —F I — L -
& A& = 5{89,300H5H e - TCLYwNNVILIROZI R
A B F18 3RFE e - %\T%y;\‘ljbz*j; |/~\ 23.9 ESAV=rN
. — yR.I =g .
o = AN UM = - - — N “
ES & REXD. XERROTE-8GSE-HE i T KE = F I =Ty T 1R E
EEEL 2934 (20258381R7%)
73 T ONRER ) NRABREERKS- EEE B Bl #&
() HFFRIT- A L0V NVRTT (8)+
’5’4703“—1%5{%@ (%) - (f%) 3= BEESD  JpmE WS S
(#) /X007 (R =ZUFJIRIT 1t
SR 1T HT(FRIT-=ZZUFIRIT EEE  FEDH XE RE
=HERIRT
Corporate name Stockholders Directors Customers
KOIZUMI SEIKI CORP. Koizumi Sangyo Corp. President & CEO: Electrical appliances retailers
President & CEO Koizumi Seiki Employee Stock Ownership Plan Tadashi Hashimoto Home centers / Discount stores / GMS
Tadashi Hashimoto Mizuho Bank, Ltd. Managing Director: Drug stores etc.
Head office Omron Healthcare Co., Ltd. Nobuyuki Nakahama .
3-3-7 Bingomachi, Chuo-ku, Osaka  Tiger Corp. Di : Suppliers
Bing ' ' Toyotomi Co., Ltd. irector: Groupe SEB Japan / SodaStream
Establishment Paloma Co Ltd Kunihiko Sarumaru TCL JAPAN ELECTRONICS
Jat'nuary 19,1989 MUFG Bank. Ltd. etc. Director: Omron Healthcare / Paloma
Capital ' Kiyotaka Oyabu TOTO / Green wood / Tanita / Nestlé Japan
¥593 million Main Banks Corporate Auditor: Synergy Trading etc.
Account settlement Mizuho Bank Masashi Ashida
Once a year, end of March MUFG Bank, Ltd. Auditor:
Type of business Sumitomo Mitsui Banking Corp. Masaharu Yamamoto
Planning, manufacture, and Auditor:
wholesale Takehiro Oishi
of electrical and household
appliances
Employees

293 (as of March, 2025)

%%Wg Business Scope

1/ A=D'SYRBROTHE. BF. 85&. iRt M G ES#F Trendin Annual Sales

Planning, development, manufacturing and sales of Koizumi-branded products 6778 679f5F 677f5H 7108F
¥67,700 ¥67,900 ¥67,700 ¥71,000

million million million million

(ERBIARXZD'SVREE) Our original brand products

AT RSP — - AFPAOY - H—UVTRS (¥ — IAFRE-
BRAN—T-REHIIY-BREA-FVA-IFIV-
F—TVN—RI—ZFY—- 740V -COSIF - FIINA—FT 1 F 17

Hair erers, hair irons, curling dryers_, beauty home appliances, RAGEEE R5ERE REERE R7EE
electric stoves, luxury kotatsu, electric blankets, foot warmers, 2022 2023 2024 2025 (5HE)
air conditioners, oven toasters, mixers, irons, radio/CD players,

digital audio devices, etc. B F@AEA sales Breakdown by Product Segment

FaFr I SYRERDH REFRERE

Home lighting products
6f2F3  ¥600 million
0.9%

—— Z DAt Others

Wholesale of manufacturers’ brands

VR VER
p— " . Seasonal products
(EBEEAX—H—I'SUR) Specialty manufacturers, brand products 4718 ¥4,700 million

3{&M ¥300 million
IW—FEITIvINY V=T ZARNI—L-TCLYw/SV IV I OZT X - BEIRE 0.4%
FLOYANIRT 7307 -TOTO- T U—Uw R Groorming equipment .
- N 103{&M ¥10,300 mill . f2ERA9EEEE
928 - FZAVBEK- Y FI— =T VT 1R E § e 28.5%

Healthcare-related appliances
19318 ¥19,300 million

Groupe SEB Japan, SodaStream, TCL JAPAN ELECTRONICS,

Omron Healthcare, Paloma, TOTO, Green wood, AV - B .

Tanita, Nestlé Japan, Synergy Trading etc. E/figj;ewiw

158{&F ¥ 15,800 million

24.6% BERE-REAR

Kitchen and household appliances
16718 ¥ 16,700 million
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